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WARNER BROS. WONDER SHOW 



For months the leading national 
yy magazines and syndicated columni 

talked about Warners’ oo 

SARL Bene at Raaik 

“vR FORCE 
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It happened in N. Y.- 
and was front-paged 
across the nation! . 
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A message, as it appeared in considerably larger space 
in all New York newspapers on the proud day when 
“Air Force’ began its first engagement. Mat available 
(see inserted ad section). Why not blow up, also, 

for stirring lobby display? 

ote 

These |-column teaser ads ran run-of-paper in all 
N. Y. dailies. (See inserted ad section for mats) . 

Will write box office history as a 
smash of smashes! A spectacle 
no American can afford to miss 
seeing! A supreme achievement! 

— Hollywood Reporter 

York’s talk- 
be repeated 
GO SEE 

a little 

ames" Like 
paved n* » 

¥ z 

greatest air picture yet. wb 160,000. F 

Mary Ann, the Flying Fortres aa, for one mor ge a 

Ss ith meoiiey 3 pus 

Car cards these auto-less days reach thousands of 
new riders. If you want to duplicate this car card 
locally, order still AF 55—-10c—from Campaign 
Plan Editor, 321 W. 44 St., N. Y. C. Pick up strong 
selling copy from ads for panel. 

These inter- 
views with 
Air Force 
heroes ap - 
peared open- 
ing day. Be 
sure local 
heroes meet 
the press at 
your opening 
performance. 

This is the ticket, in red and blue, 
234" x 72", used in New York 
for the special premiere showing. 

The stay-at-homes heard all the exciting happenings 
at the opening—and all about the excitement on 
the screen—through lobby broadcast. 

Will draw such hefty grosses that 
the exhibitor who plays it will 
have to give himself assurance 
he isn’t dreaming when the count 

— Film Daily 

‘Air Force’ will mop up! It is one 
of the sock war pictures of this 
or any other war. Its showman- 
ship will do everybody proud. 

— Variety is in. 



of-the-town premiere Campaign 

for every “AIR FORGE playdate! 
—_— 

Among the hundreds 
of celebrities present 
were: Maj. Gen. J. 
E. Chenay, Maj. Gen. 
H. L. George and 

° Brig. Gen. N. W. 
Grant. 

Mrs. Edward 
Rickenbacker, 

Major Albert 

Warner and 

Mrs. James 

Doolittle. 

> 
“Miss Air 
Force’’ enjoyed 
the thrill of her 
life as a guest 

at the premiere 
escorted by Cor- 
poral Bender, 
who carried her 
winning photo. 

Two unusual dis- 
plays, inside and 
outside theatze, 
that won rapt at- 
tention from pa- 

trons and passers- 
by. The Wright 
Cyclone motorwas 
placed on display 
by the Wright 
Aeronautical Corp. Dim-out regulations couldn’t dim the brilliance of 

this marquee display, with blue-black title letters 
and red star insignia against the white blue-clouded 
background. 
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Headed for top grosses! ‘Air Force’ takes its place among 0S. 

— The Exhibitor the distinguished pictures of this Be prepared to hold over for the 
Should send box office records era. — Daily Variety very considerable patronage who Certain to establish 
into a dizzy upward spiral. A splendid addition to the may want to see it again and bring record- breaking grosses. 

— Boxoffice screen’s best. — Mofion Picture Daily their friends. — M. P. Herald — Showmen’s Trade Review 
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COMMENTATORS 



these renowned commentators! 

They tell your people that (gai ments were the fol] ares 3 ( New York when used for 

st e seen: the Hollywood Theatre 
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NW Please don't 
(51 seconds! 

Each individual endorsement of ‘‘AIR 

FORCE” to be spotted on your local 

radio station as you see fit. Each plug 

takes about 50 seconds leaving you 

all the time you need to make play- 

date announcements within the one- 

minute period. TAKE THIS RECORD TO 

YOUR RADIO STATION AND HAVE 

THEM PLAY IT FOR YOU. 

ALL 6 ANNOUNCEMENTS FOR 

00 
Postage is 

included 

Nothing 

more 

to pay. 

ORDER YOUR TRANSCRIPTION FROM WARNER BROS.’ ADVERTISING AGENCY, 
THE BLAINE THOMPSON COMPANY, 234 WEST 44th STREET, NEW YORK CITY 
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Every community in the nation has a feeling of pride, gratitude 

and confidence in America’s mighty Air Force. This community feeling can explode into a citywide celebra- 

tion of tremendous morale value if a proper occasion is presented. “Air Force Week” can be made just such an 

event. Dedicated to our lads with wings, it should generate a patriotic fervor and devotion to duty that will 

make every city or town a little bit prouder. That’s your cue for action . . . a citywide celebration honoring 

America’s Air Force on the occasion of the first showing in your city of the wonder Warner Bros. production, 

“Air Force,” stirringly produced with the cooperation of the United States Air Force. The community itself, 

represented by a committee of civic and business leaders, stands ready to carry it out. Here, and on the fol- 

lowing page, you'll find the complete setup ... ready and waiting for Action! 

ORGANIZE COMMITTEE 
Invite civic, business and patriotic organization officials to a 

screening of “Air Force," following which these local community leaders set up an "Air 

Force Week Committee." Its organization and sub-committee set-up might be: 

CITY OFFICIAL, Chairman 

CHAMBER OF COMMERCE HEAD, Merchant Cooperation NEWSPAPER EDITOR, Publicity 

AMERICAN LEGION COMMANDER, In Charge of Parade 

ADVERTISING EXECUTIVE, Posters & Displays RADIO EXECUTIVE, Radio 

THEATRE MANAGER, Theatre Cooperation 

With the campaign duties outlined on this and the next page 

allocated among the committee members as suggested above, there should be little trouble 

in getting "Air Force Week" started and moving smoothly. 

Enlist Organization Cooperation 

The efforts of the local American Legion, Kiwanis, Rotary, Wom- 

en's Clubs, and other public-spirited groups should be included in all plans, especially in the 

selling of war bonds and participation in the parade that highlights the week's celebration. 

In addition, contact the local War Savings Staff Committee chairman, key officers of Army 

Air Force units in or near your city, and heads of manufacturing plants working on airplanes 

or airplane equipment, to join in making "Air Force Week'' a memorable occasion. 

MAYOR’S DECREE 

Jiroclamation 

Whereas, The United States Air Force is filling the skies with glory 

from Tunisia to Tokio, fighting dauntlessly and with magnificent bravery 

against our enemies, and 

Whereas, Many of our own sons and brothers, and our neighbors’ 

sons and brothers, wear the proud wings of America’s flying soldiers, and 
At right 

is a suggested procla- 
Whereas, We, the people of the city of (name), wish to express our 

main orally Gene high esteem for the men and deeds of the United States Air Force, and 
cil Resolution official- 

Whereas, on (date) there will be shown for the first time in (city) the 

Warner Bros.’ production, “Air Force,” a glorious tribute to the men of 

the sky, produced with the cooperation of the U.S. Air Force; now there- 

fore be it 

ly designating "Air 

Force Week" to coin- 

cide with the initial 

week's run of "Air Proc.aimeD, That the week of (dates) is hereby declared ‘Air Force 
Force" in your thea- Week”, and it is further 

tre. Enlargements of Prociaimeb, That the observance of Air Force Week take the form of 
a citywide display of the Flags of the Nation, State and City, and it is 

should be placed in further 

theatre lobby and in 

other prominent spots 

this proclamation 

ProciaimMeD, That merchants, schools, newspapers, radio stations and 

other public and civilian organizations are hereby requested to observe 

Air Force Week with appropriate ceremony and display, that our entire 

community may be rallied to honor the fighting men and the glorious 

achievements of the United States Air Force in the cause of Victory. 

around town. It's 

your go-ahead signal 

for one of the big- 

gest events in your Stee. ee eek 
theatre's history. 

8 

IT’S NEWS! 
Following is a suggested initial news- 

paper release and editorial. Arrange for all newspaper stories 

to emanate from Committee headquarters. 

(Lead Newspaper Release) 

City to Celebrate 
‘Air Force Week’ 

Mayor John Doe issued an official proclamation today 
designating the week of (date) as “Air Force Week,” to 
be celebrated by the entire city in honor of the men of 
the United States Air Force on the occasion of the pre- 
miere of Warner Bros’. spec- 
tacular new production, “Air 
Force,” at the Strand Theatre 
on (date). 

The official celebration will be 
inaugurated with a parade from 
City Hall to the Strand Thea- 
tre, where the city’s leading 
civic and business leaders will 
attend the first showing of “Air 

Force” in this city. Participat- 
ing in the parade and ceremo- 
nies will be several Air Force 
heroes in (city) returned from 
recent action in various war 

theatres, the American Legion 
band, the High School Air Ca- 
det Color Guard and a contin- 
gent of aviation cadets from 
nearby Army Flying School. 

The Mayor has requested all 
schools, newspapers, merchants, 
radio stations and civilian de- 

fense organizations to observe 

“Air Force Week” with appro- 
priate displays and ceremonies 
designed to rally the people of 
(city) to a keener appreciation 

of the duties and responsibilities 
which rest with them to help the 
United States Air Foree main- 
tain its magnificent record in 
battle. Keystone of this phase 
of the week-long celebration will 

be a huge war bond rally in 

front of the Strand Theatre on 
the final day, (date). 

The “Air Force Week Com- 
mittee” placed in charge of this 
citywide celebration includes 
(list members and titles). 
“Air Force,” the Warner Bros.’ 

production which is the inspira- 
tion for “Air Force Week,” was 

produced with the cooperation 
of the United States Air Force. 
Heroic in scope, it tells the 
story of a Flying Fortress 
hurtled into war while on a 
routine flight to Hawaii on 
Dec. 7th, and describes the ad- 

ventures of the plane and its 
gallant crew from Pearl Har- 
bor to the Philippines, from 
Wake Island to the Coral Sea. 

(Suggested Editorial) 

AIR FORCE 

On Friday, (date), the good citizens of this city will 
celebrate—and celebrate is the word for it—the com- 
mencement of “Air Force Week.” Although the Mayor 
has officially proclaimed the event one need but search 
his own heart to realize how spontaneous and gratifying 
this occasion for celebration will be. 

The United States Air Force, operating in the global 

ocean of air from Tunisia to Tokio, has covered itself 
with glory, even in defeat, if we may thus label the gal- 
lant stands against tremendous odds in those early, in- 
‘famous days of Pearl Harbor, Bataan and the Java Seas. 
‘But today the skies are darkened with roaring wings soar- 
ing in ever-increasing numbers from our factories towards 
the fighting fronts. 

However, lest we forget that it is the blood, sweat 
and toil of our factory workers and our flying men that 
has made our air power possible, we are reminded drama- 
tically of this by the new Warner Bros.’ motion picture, 
“Air Force,” produced with the cooperation of the U.S. 
‘Air Force. ‘Air Force’ symbolizes for us in the story 
of a single Flying Fortress, America’s imperishable will 
to win. That spirit dominates America’s Air Force, now 

mighty and invincible. And it is that spirit to which we 
pay homage in celebrating “Air Force Week.” 



Shown at 

right in reduced size 

(actual size is 8 col. 

wide) is co-op ad page 

banner. head, available 

in mat form. Arrange 

for it to break on your 

opening day. 

The mast head above keys your local mer- 

chant co-op participation in “Air Force Week.” Ads on page 

may stress, though not necessarily, airplane motif in jewelry, 

fashions, etc. In addition, the following merchant promo- 

tions should be staged: 

AIR FORCE WINDOW DISPLAYS: Under the 

general window slogan: "We Are Celebrating Air Force Week," merchants 

devote one window to display of photo enlargements from "Air Force," model 

planes, photos of local heroes in the Air Force and, wherever feasible, mer- 

chandise with an airplane motif. Windows also carry playdate cards. 

WAR BOND BOOTHS: Most department stores 
maintain regular booths for war bond and stamps sales. Suggest they add="'Air 
Force" poster with sniped copy: "Remember our Air Force during Air Force 
Week .. . Buy an EXTRA bond — Now"! 

RADIO CAMPAIG 
Here are a number of ideas pegged to “Air 

Force Week” which should prove effective. Contact station’s 

Program Director to arrange for all angles. 

AIR FORCE RADIO RALLY: Radio station gathers together a bevy of celeb- 

rities from the entertainment, political, social and military walks of life in 

a gala one- or two-hour program devoted to paying tribute to the men 

and deeds of the United States Air Force. Highlight—and purpose— 

of the program is to sell war bonds, both to the studio audience (per- 
haps it can be held in your theatre as a midnight rally after premiere show- 
ing of Air Force when radio time is better available) and via phone 
pledges from listeners. Other high spots: singing of official Air Force 

Song and presentation of local Air Force heroes. 

SPECIAL STATION BREAKS: Arrange for all local stations to follow their 

regular station call letters announcement with the phrase: "This is Air 

Force Week ... Keep ‘Em Flying . . . Buy War Bonds." 

AIR FORCE SONG: Contact singers and orchestras on local stations to honor 
the Air Force with renditions of the Air Force Song on their programs, 
dedicating the stirring tune to Air Force Week and "Air Force." 

35-WORD ANNOUNCEMENT: 

ANN: The wonder of the world . . . America's Air Force! The wonder 
of the show world—Warner Bros.' "Air Force"! Celebrate both during 
“Air Force Week" starting Friday. "Air Force" at the Strand, the picture 
that truly remembers Pearl Harbor. 

100-WORD ANNOUNCEMENT: 
ANN: Meet Jimmy, the boy who lived next door. Last year he made 
the football team. This year he's making history! The story of Jimmy, 
your boy and mine, is the story that Warner Bros. has made into the 
biggest motion picture from here to Victory... "Air Force," the picture 
that truly remembers Pearl Harbor. Rich in battle-sky spectacle and 
heart-stirring action, “Air Force" tells the story of a single Flying Fortress, 
the "Mary Ann," and her crew of fighting men... men whose deeds 
we now celebrate with Air Force Week. See "Air Force"... at the 
Strand Theatre. Your heart will fly with it! 

SPECIAL GIFT SALES: During Air Force Week 
stores that sell merchandise which men in the air force might want advertise these 
items in a special series of daily sales labeled: "Gifts for the Men of the AIR 
FORCE ... Air Force Week Sale!"" All such ads—or window displays—carry 
credits for "Air Force’ at your theatre. 

BOOK STORE TIE-UPS: Air Force Week provides 
a splendid opportunity for book stores and book departments of department 
stores to feature tomes about our Air Force or air power. Tie-in line for ads 
and displays might read: "KNOW more about AIR FORCE... Read (list books 
here) .. . THRILL to AIR FORCE . . . See this wonder Warner Bros. motion 
picture at the Strand Theatre." 

MODEL PLANES & GAMES: Stores feature these 
items in ads and displays as a special appeal-to-kids angle during Air Force 
Week. Model plane contest sponsored by merchant can be tied in. 

ACCESSORIES 
Three inexpensive novelties will help you spread 

the news about Air Force Week around town. The gum-backed window stickers, 
in two colors, 3" x 5", can be placed on store and car windows, on poles, fences, 
billboards—almost anywhere. Car bumper strips can best be displayed on 
local taxicab fleet and official cars. Caps should be worn by ushers. 

We are 
Celebrating 

AIR FORCE 
WEEK 

BUMPER STRIP: Imprint charges $2.50 for any quan- 
tity. Prices 5-10: 20c ea.; 15-50: I5c¢ ea.; over 50: 
12c each. 

enn WINDOW STICKERS: 5" x 3", red and blue. 
Prices: 500: $3.50; IM or over: $5.50 per M. 

CAPS: Tan cotton cap 

with blue piping. 

Price: 20c each. 

Printed on both 

sides, as shown. 

WARNER BROS" 

“AIR FORC 
ine BIGGESTMOTION PICTURE FROM HERE Tvicgpr 

Order all items direct from: ECONOMY NOVELTY CO., 325 West 39th St, NYC. 

BIG PARADE 
Spark plug of the citywide celebration is a big 

parade to theatre including units of American Legion and Veterans of Foreign 
Wars, Color Guard of local high school air cadet corps, unit of aviation cadets 
from nearest air training station, band, and marching groups from all patriotic 
and civilian defense organizations in your city. Parade winds up in front of 
theatre, with on-the-spot broadcast of proceedings, followed by premiere. 



Contact manufacturers now devoted to war work, 

especially if they make planes or plane parts, to 
carry out the promotions outlined below, either 
as a separate campaign or in conjunction with 

the “Air Force Week” campaign which is described 
on preceding pages (pages 8-9). 

1. PRODUCTION DRIVE 
The poster suggested below should be set 

up in every plant in your area. Airplane shown is a model 

plane, preferably a Flying Fortress, which can be obtained 

locally. Panel illustrating title is a blow-up of part of ad 

NY 8... see page 4a of inserted ad section. 

Get Behind the Man Behind The Gun! 
4 

(eT IS) ya ais 

~ TOMORROW ax. = 

STRAND free 

QUOTA SZ QVER 10% QVER 157 OVER 207 OVER 

2. BONDS FOR BOMBER 
Employees sponsor a week-long drive to sell 

$350,000 in war bonds to purchase a Flying Fortress for 

the U.S. Air Force. Highlight of this drive is a presentation 

of the pledges for the full $350,000 to a Treasury Dep't. 

official on your stage opening night. Get full newspaper 

and radio coverage of this event, plus other features of 

the drive. Drive's slogan: ''Buy a bond for a bomber... 

for America's AIR FORCE." 

3. HAIL WORKER-FLIERS 
Many war workers are now in the Air Force 

and undoubtedly are in communication with their former 

co-workers. Arrange for the defense workers to unveil a 

scroll to their Air Force friends in the lobby of theatre. 

Surround display with "Air Force'’ posters and stills, and 

get newspaper photo of unveiling. 

4. FACTORY DISPLAYS 
In addition to suggested display above, 

arrange for mask to be placed on time clocks in war fac- 

tories as illustrated below. Other display ideas: For plane 

plants, show stills from the picture on a bulletin display 

with this banner line: ''You are the men who Keep ‘Em Flying 

. .. see America's mighty Air Force in action in Warners’ 

wonder show, "Air Force,'' now 

at the Strand Theatre.'' Also pre- 

pare Service ribbons, imprinted, 
Beat the Record 

For Our 

AIR FORCE 
See h jee how our production is helpinz 
Beat the Axis 

"For Excellence in Production for 

the U. S. AIR FORCE" to be 

awarded to workers with best 

AIR FORCE” 
dT ‘Now at Strand Theatre 

daily production record. 

10 

Sing It 

Out Loud— 

BUY BONDS! 
Use this still of Gig Young for a Buy 

Bonds poster campaign for local store 

windows, especially during Air Force 

Week (see pages 8-9). Mount still on 

14x 17" card, copy: "Back Up Our 

AIR FORCE With Bonds! See "AIR 

FORCE," Warner Bros.’ heart-stirring 

story of your boy and mine, now at 

the Strand Theatre." Also blow up to 

40" x 60" size for dept. store display. 

Order “Still AF 600’’—10c each (special price 

321 West 44th Street, New York City. 

‘WRITE-THE-BOYS’ CAMPAIGN 
Spot the display suggested below in lobby, offering free postage for letters 

written there to men in the armed service. Photo of Faye Emerson used here 

is available. Order ''Still 7535 (Faye Emerson)''"—!0c each—from Campaign 

Plan Editor, 321 West 44 St., N.Y.C. 

TIE IN CITY SCRAP HUNT 
Spark plug your "Air Force Week" scrap drive with an "Air Force" angle 

worked along these lines: City officials in charge of scrap collection adopt 

"Scrap for the AIR FORCE" as official slogan for week-long drive. Follow 

through with a huge display in town square or in front of theatre of a huge pile 
of scrap in front of a large blow-up of photo of Flying Fortresses superimposed 
on photo of bombed Jap ships (available at local newspaper). Banner line: 

“Your Scrap makes planes for our AIR FORCE... Our Planes make Scrap of 

the Japs!"" Also carry out this idea in posters and throwaways for display 
in Civilian Defense agencies and for distribution house-to-house. 

A Cheer For Your Own 

Boys in U. §S. Air Force 
Every town has its own Air Force heroes. Honor your own with a 

display, as suggested below, in theatre lobby, or in town square 

in connection with the sale of war bonds. 

Heart-Stirring Story 

of Your Boy and Mine! 

Still of “Air Force” scene is available. Order Still AF 71—10c—from the Warner 

Bros. Campaign Plan Editor, 321 West 44th Street, New York City. Pick up the 

“Air Force” title lettering from posters. 

for quantities) ——from Campaign Plan Editor, . 

a 



‘AIR FORCE’ EDUCATIONAL DISPLAY FOR 

SCHOOLS - LIBRARIES 
To give you the widest possible LOCAL coverage in schools and libraries 
an easy way to sell America's air-minded youth—Warners has distributed 
this exciting series of display cards, each 22"x28", printed in sepia on heavy 
cardboard, to: 

* 4,000 HIGH SCHOOLS AND LIBRARIES 

* 3,000 ADDITIONAL HIGH SCHOOLS NOW INCLUDING AN 
AERONAUTICAL CLASS IN THEIR CURRICULA 

this one lunged kite with no controls 

This interesting and instructive exhibit consists of 10 cards, in sequence, which Necericen cones 
in industry and design, 

like the Boeing Company 
which makes our Flying 
Fortresses, have evolved 
the airplane into the most 

_ powerful weapon ever con- 
ceived in the brain of man. 

tell the story of the growth of America's "Air Force."' It should be seen well 
in advance of your playdate in every school, library and technical school in 
your community. To guarantee fullest school coverage, do the following: 

FIRST! For list of local schools and libraries furnished 
with this display, write to: Mr. Arthur DeBra, M.P.P.D.A., 
28 West 44th Street, N.Y.C. 

SECOND! Extra sets of these display cards... 22x28”, 
printed in sepia on heavy cardboard... may be obtained for 
schools not already supplied. Set of 10 - . . $1.00—at your 
VITAGRAPH EXCHANGE! 

Splendid careers for you...in war and peace, lie in this new 
field, careers outlined in Warner Bros. magnificent tribute to our airmen, 
Air Force’, the story of “Mary Ann“ a Boeing Flying Fortress. 

ae 

This is No. | in the series of "Air Force" display cards supplied fo 
7,000 high schools and libraries. 

Adeanermes 

Here are the rest of the complete series, to be displayed in sequence as shown. Add regular display material to these exhibits. 

‘Air Force 

Song’ Sets 

Up Your 

Music And 

Radio Bally 

With These 

Ideas .. . 

Book Tie-up 

Gives You 

Key Windows 

For Display i THE ARMY ain coRPS ii . Rrontaanea BROS PiCURE amen 

This Grosset & Dunlap movie ver- 
sion of "Air Force" now appears 
on book shelves and in book store 

All record labels carry picture credits as follows: "The Army Air Corps—From War- 
ner Bros. Picture ‘Air Force'—(Official Song 
of the United States Army Air Corps)— (Robert Crawford)." 

windows from coast to coast. 
It's your cue for these local tie- 
ups aimed to give you window 
displays, lobby bally and direct 

The now famous "Air Force Song," used as background music 
il plugs: ee 

throughout "Air Force," is available to you in three Decca recordings 
by Fred Waring, Dick Powell and Bob Crosby for music store window 
displays, musical bally on your out front p.a. system and for all local 
transcribed musical radio programs. 

_1. WINDOW DISPLAYS: All 
Grosset & Dunlap book dealers have 
been supplied with a 13" x 16" 
poster in 5 colors selling book and 
picture. Extra limited supplies of 
this poster available to showmen 
FREE by writing to: Mr. Donald 
Reed, Grosset & Dunlap, 1107 
Broadway, N. Y. C. 

Add regular display material to records display in music stores; arrange for the record to be played on the air as often as possible, dedicating it to Air Force" at your theatre. For information concerning local dealers, write to: 
Above are the 

2. LOBBY BALLY: Rig up a 
"lending library" in lobby with as 
many copies of the book as you can 
obtain. Starting at least two weeks 
in advance, offer to lend book 
FREE to all purchasers of war bonds. 

front and back covers 
of this special Grosset & Dunlap edition, 
Printed in red, blue and black, featuring 
scenes from “Air Force,” 

3. DIRECT MAIL: Imprint a quantity of book marks made up from a one- column ad and supply them to local book dealers to be sent to their mailing lists. 

Mr. Leonard Schneider, Decca Records, 50 West 57th St. NEY.G: 

“THE ARMY AIR CORPS” on these recordings: Fred Waring and His Pennsyl- vanians—Decca 18269; Dick Powell and The Norsemen Quartet—Decca 2975; Bob Crosby and His Orchestra—Decca 4374. : 



There’s a new glamour 

She doesn’t wear sweaters, or pose for glamour 

photographs. She's never seen at the Brown 

Derby. And though her autograph is well-known 

in certain French and German cities, nobody 

has ever asked her for it. 

Yet Mary Ann —star of Warner Brothers’ 

new picture, “Air Force’— passed every screen 

test with flying colors. And that’s no more than 

you'd expect from a Boeing Flying Fortress!* 

“Air Force” is the story of a Boeing B-17, and 

the gallant hell-for-leather crew that flew her to 

girl in Hollywood 

glory . . . via Pearl Harbor, Wake Island, Manila, 

the Coral Sea and Australia. Made in collabora- 

tion with the Army Air Forces, it’s a picture to 

make your heart skip a beat . . . then beat faster. 

What the camera doesn’t show is an invisible 

supporting cast: the designers and engineers, 

the technicians and researchers, the laboratory 

men and the craftsmen and workmen whose 

savvy and skill keep a steady stream of B-17’s 

and other war planes flowing from Boeing plants 

—in Seattle, the Middle West and Canada. 

More than twenty-five different kinds of engi- 
neering know-how are represented by several 

thousand Boeing engineers. Daily they challenge 

the word “impossible,” in a ‘round-the-clock 

effort to do the job better in less time. 

Someday this effort will be applied to making 

life richer and happier, in a peaceful world. For 

aeronautics is merely the nucleus of Boeing's 

engineering resources . . . resources which are 

relevant to almost every phase of civilized life. 

DESIGNERS OF THE FLYING FORTRESS + THE STRATOLINER » PAN AMERICAN CLIPPERS BOE ING 

"THE TERMS ‘FLYING FORTRESS'* AND -"STRATOLINER’: ARE REGIETERED BOLING TRADEMARKS 

<<<WARNERS Give You 

National Boeing Ad in 

Plus—THIS BIG 
* 

Most newspaper readers have become armchair ex- 
perts on aviation—especially the Flying Fortress—by 
reading of the daily exploits of America's Air Force. 
This contest tests their knowledge of the Flying For- 
tress interestingly, excitingly, instructively. If possible, 
promote War Bonds and Stamps for top prizes. 

[FIRST DAY] 

About The FLYING FORT 

ANSWER THESE QUESTIONS IN SPACE BELOW OR WRITE ANSWERS 
LEGIBLY ON SEPARATE PAPER AND ATTACH TO THIS CONTEST: 

Are all 4-motored bombers Flying Fortresses? 

What type of plane brought General MacArthur 
from the Phillipines to Australia? 

What big airplane on a photographic mission in 
the Pacific shot down six Jap planes? 

WATCH FOR TOMORROW'S EXCITING CONTEST! 

WIN WITH ‘AIR FORCE’?! 
How would you like to win 

valuable War Bond and. War 
Stamp prizes? 

Everybody knows about a 

Flying Fortress and what it is 

doing to help bring victory to 

the United Nations. But what 

do YOU really know about this 

fortress of the air? If you know 

enough, you may be a lucky 

winner. 

The rules of the _ contest, 

staged in cooperation with “Air 

Force” the great Warner Bros.’ 

air motion picture to appear in 

the (name the theatre) begin- 

ning (date), are simple. Here 
they are: 

1. Today, and for the next 
four days, the Daily News will 
publish a scene from “Air 
Force” and on alternate days we 

will also print silhouette views 

of the famed Flying Fortress. 

With these scenes each day will 
appear three questions testing 

your knowledge of the Flying 
Fortress. Answer each question 
in the space allotted and save 

the daily contests until you have 

all fifteen questions answered. 

2. In addition to these an- 

swers, tell, in not more than 200 

words, pertinent facts about the 
Boeing Flying Fortress. What 
is its other name, the one with 

a letter and numerals? How 
high and fast can it fly? How 
is it armored and what is its 
fire power? What does its crew 
consist of and what are the 
duties of crew members? De- 

scribe other details about its 

bomb bay, bombs and any other 

interesting facts you can recall, 

briefly. 



This Full-Page 

21 Magazines 

IMPORTANT: * First refusal rights to this contest have been granted to 
the Scripps-Howard newspapers. Consequently, Warner Bros. must re- 
serve the right to withhold this contest from any newspaper published 
in cities where there are Scripps-Howard member newspapers. 

NEWSPAPER CONTEST LOCALL 
WHAT Do You Know About The FLYING FORTRESS? 

Meet part of the crew of the 
“Mary-Ann”, Flying Fortress 
heroine of Warners’ “‘Air Force’. 

ANSWER THESE QUESTIONS IN SPACE BELOW OR WRITE ANSWERS 
LEGIBLY ON SEPARATE PAPER AND ATTACH TO THIS CONTEST: 
4 Name the first American Air Force heavy plane to 

see action in the Orient. 

i) What was the U. S. Air Force’s first 4-engined 
bomber? 

Tr ee ee ne ae Sahu hehe masine manne emmel wee mu alee a 

ANOTHER “AIR FORCE” CONTEST TOMORROW! 

[SECOND DAY] Excitement flies high—like a Flying Fortress—as this "Air 
Force" Contest enters its second day stride. Don't forget to save your answers 
until contest closes next Friday. 

YING FORTRESS? 

ee 

Fighting men at 

Manila help ready 

this Flying Fortress 

for a take-off 

against Jap war- 

ships in “Air Force” 

ANSWER THESE QUESTIONS IN SPACE BELOW OR WRITE ANSWERS 
LEGIBLY ON SEPARATE PAPER AND ATTACH TO THIS CONTEST: 

10 Where are the bomb bays in the big bombers? 
ed eee RR Ie AOS RE a ee EAS i I er a se Oe tne we as isons whic, ins 

11 Where are the guns located on the Flying Fortress, 

Se pea eh el gesagt one et et Na 

12 What is the difference between a turret and a gun emplacement on a big bomber? : 

[FOURTH DAY] Tomorrow is the last day to get in on the big War Bond 
and War Stamp "Air Force" Prizes. Answer the Flying Fortress test questions 
as directed and save them until tomorrow. 

W HAT Do You Know About The FLYING FORTRESS? 

* 

All 5 contest illus- 
trations, including 

art and type, are 

available on one 
mat, Order "AF 
Contest Mat 502B" 
—75¢—from Cam- 
paign Plan Edifor, 
321 West 44th St., 
New York City. 

ANSWER THESE QUESTIONS IN SPACE BELOW OR WRITE ANSWERS 
LEGIBLY ON SEPARATE PAPER AND ATTACH TO THIS CONTEST: * 

7 What revolutionary development makes it possible for the motors of big bombers to Operate success- 
fully in the sub-stratosphere? 

8 What type of Army aircraft was Major Hewitt 
Wheless piloting on his famous exploit? 

ANSWERS 
(Not for Publication) 

eR ae, Te ROL Cee Nee ae ROR imme mai wma seiwe bse miswomlo cake 

g What scientific apparatus allowed engineers to 
“prove up” the high flying characteristics of the big 
bombers on the ground? 1. No. 

ee Ee RGAE AAR! TS TERE SERS 2. Flying Fortress. 

’ 3. i ‘ WATCH FOR A NEW ‘AIR FORCE’ CONTEST TOMORROW! Flying Fortress 
4. Flying Fortress. 

[THIRD DAY] Easy, isn't it?—and fascinating fun, too, telling all you know 5. Boeing 299, proto- about America's famous Flying Fortress. Only two more days to go to Victory 
t f the Boei with the "Air Force." ype of the Boeing 
Flying Fortress. 

6. The ball turret is 
the gun encasement 
under the fuselage. 

7. Turbo- supercharg- 
ers. 

8. Flying Fortress. 

9. Strato-chamber, a 
hermetically sealed 
“tank” in which 
high altitude en- 
vironment is cre- 
ated at sea level. 

10. In the forward 
section on the bot- 
tom of the fuse- 
lage, extending 
from the leading 
edge to the trail- 
ing edge of the 
wings. 

Marines form bucket _ 
brigade to refuel | 

ting Flying Fortress. 

11. Four in the nose, 
two in the tail, two 
in the waist (one 
on each side), two 
in the belly turret, 
two in the top tur- 
ret. (Sometimes 
one is located in 
the top escape 
hatch.) 

12. The turret turns 
about, changing 
positions, The gun 
emplacement is a 
fixed, stationary 
part of the plane. 

ANSWER THESE QUESTIONS IN SPACE BELOW OR WRITE ANSWERS 
LEGIBLY ON SEPARATE PAPER AND ATTACH TO THIS CONTEST: 

13 What is the name of the war paint used on fighting 

er ee ee Cea ASS SS SEAN AEN SA ew Ss ENnnan wtinmnne nda cacdwane ag 

14 Is the same war paint used on air ships that fight 
over the desert as on those in action over country 
covered with foliage? 

13. Camouflage. 

15 What feature of the propellers of the latest model 14, No. 4 Hinks ee Is bombers give the big plane its greater performance ee or des E t at high altitudes? planes, green for 
country covered 
with foliage. 

15. Wide blade pro- 
pellers, referred to 
as “butter paddle 
propellers.” 

Ue ae et) a De 

[LAST DAY] Today's answers, together with the answers to the previous 12 questions, should be sent with your letter telling about the Flying Fortress to "Air Force Contest Editor" no later than (date). Watch for winners! 

13 



‘MISS AIR FORCE’ COMES TO TOWN . . . LIKE THIS: 

ATTENTION 

AIR FORCE MEN 
BRING PHOTOS OF YOUR WIFE OR SWEETHEART 

TO DEFENSE RECREATION CENTER 

99 PARK AVENUE 

ON JANUARY 28th AT 5:30 P. M. 

“MISS ATR FORCE 
WILL BE CHOSEN FROM PHOTOGRAPHS 

CARRIED BY MEN OF THE L’. S. AIR FORCE 

Winning girl and her boy friend will be guests of honor at 

the World Premiere cf AIR FORCE 

POSTER above, 

which keyed the search for "Miss Air Force" 

in New York City in conjunction with the 

world premiere bally, can be duplicated 

easily in your town. Place posters in coop- 

erating Defense Recreation Center or USO 

Canteen, in theatre lobby, in cooperating 

store windows along main street, in bus and 

train terminals and all other locations most 

frequented by Air Force men on leave in 

your city. Get newspaper story and picture 

of winning "'Miss'' to break opening day. 

<< Here's How N. Y. 

Sold This Stunt! 

Defense Recreation Center of New York 

and various Air Force centers throughout the 

city posted bulletins (at left) announcing a 

search for a ''Miss Air Force.'' The search 

was open only to wives and sweethearts of 

the Air Force ground crew or flyers. Par- 

ticipation consisted of submitting a photo 

of wife or sweetheart to a group of judges 

who were present at the Defense Recrea- 

tion Center. The selection of the winner 

was based entirely on the photographs 

carried by the men. What happened is 

shown on page 5! 

Try This One, Too! 

Aims At Femme Fans 

If your town is short of Air Force men on 

leave, or if you care to work both angles, 

stage a search for the "Air Force Baby" of 

your town, to be selected from photos of 

sons, daughters, brothers, sisters, nieces or 

nephews of ground crew or flying members 

of our Air Force. Limit age of entrants to 

four years w'th winning baby to be selected 

from photos by panel of judges. Promote 

war bond prizes for the "Air Force Baby"' 

and as a secondary prize, promote portrait 

of winning baby to be sent to the father. 

pe 
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SE ASRRER CARREY. chown here with bis niewe, Olivia — 
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POSTER above 

is available as shown (blank space provided 

for local data) as an 8"x 10" black-and- 

white photo. Blow up from photo for 40" x 

60" lobby display and mount on 14''x 17" 

cards carrying playdate credits for display 

in cooperating merchant windows. Also use 

photo of Harry Carey and his niece, with- 

out contest copy, for newspaper story. 

Order Still AF X2—10c individually, special prices tor 
larger quantities—from Campaign Plan Editor, 321 West 

44 Street, New York City. 

KS rroovcren “ proouce® e & 
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Marquee Power: 

1. GIANT FLAG, 
10 x 15 feet, two-sided, done 

in three colors. Low rental. 

2. STREAMERS, 
colored assortment, twelve 

pennants to a string; each 

pennant 22" x 32": each 

string 50 feet. Price: $2.00 

per string, C.O.D. 

3. VALANCE 
of transparent silk, made to 

fit your marquee. Prepared in 

three colors with heavy silk 

fringe. Low rental price. 

4. FLAGS, 
in clusters of three American 

standards. Each flag 3 x 5 

feet attached to 8-foot 

spearhead. Also fits lobby 

and sidewalk brackets. Rent- 

al: $10.00 per set of three. 

Order all material direct from HOLLYWOOD ADVERTISING CO., 600 West 45th Street, New York City. All prices F.O.B. New York 

14, 



4 TEASER ADS PACK STRONG WOMAN APPEAL ... 
These small size teaser 

ads are an important 

extra for your advance 

ad campaign mainly 

because they highlight 

the romances in the 

lives of the men of the 

Air Force. Strong on 

woman appeal, they 

can be placed singly 

for four consecutive 

days, or all four run-of- 

»paper, in advance of 

your regular display ad 

campaign. Other ways 

to cash in on their 

unique appeal: Spot 

them in program or 

print singly as give- 

away cards. Also blow 

up each ad for display 
All 4 on one mat. Order ‘Teaser Mats AF 301B’’—45c—from the Warner Bros. Campaign Plan Editor, 321 West 44 Street, New York City. in lobby door frames. 

STORY-MAP MAT; FOR SCHOOLS, TOO! [ ¢ooi0) ao” x 60" 
Here's an unusual type of newspaper feature, keyed to the war maps so popular in 

current papers. It tells the story of "Air Force" excitingly by dramatizing the theatre LIFE 
of war in which the film's action takes place. This latter fact makes it advisable to 
reprint this mat as a giveaway for schools or for publication in school newspapers. Layout for 
Blow up from press book for display in local school Current Events classrooms and 
library. In each case surround blow up with stills from the picture. Add frame 
carrying playdate credits. FOR LOBBY DISPLAY: Enlarge and mount this illus- 
tration on lobby wall; cut out small action drawings and rig each on box with lights 
inside and arrange for flashers behind each drawing to light in sequence, from one 
through eight. Add title lettering across top. 

“MARY ANN’ WINGS TO GLORY! 
‘Mary Ann’ is a Flying Fortress. When the Japs struck 

suddenly and savagely at Pearl Harbor she was on a routine 
flight to this Pacific bastion. What happened to “Mary Ann” 
and her fighting crew is told with realism in Warner Bros.’ 
stirring picture, ‘‘Air Force”, which shows us how a gallant 
few held the air ramparts while America mobilized. 

| «HOWARD HAWS ee 

a 
HAWAIIAN @ 
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(7 PHILIPPINE : MAU! ISLANDS * *. t; @ GUAM 

Here's a smashing eye-catcher cashing in 

on the tremendous send-off given to "Air 

Force’ by LIFE Magazine. Prepared in 
photochrome in red, blue and black. Place 

it in your lobby and foyers at least two 

5 Squadron leaves San Francisco 4 Detours to 

Maui, fights off Jap snipers rrives in flaming 
Honolulu, ordered to Wake Island 547As battle rages, 
plane refuels, loads bombs, makes for Manila a 
Crash landing, then off with repaired ship as Japs break 
thru $670n way to Australia bombs Jap transports 
and ST Jap flat-top in Coral Sea battle s8y New Mary 

Ann ready and waiting in Australia... Mission: Tokio! 
weeks in advance of playdate. Available 

at your Vitagraph Exchange. 

Rental (Style B): 75¢ 
Order “Map Feature AF 302B’—45c—from Warner Bros. Campaign Plan Editor, 321 West 44 St., N. Y. C. 



Movie of the Bonth ? 

R FORCE” 

Plane Detector 
For Giveaway, 

Prizes, Bally 
An unusual novelty just right for 

your showing. Printed in full 

colors on heavy cardboard 

stock, 13'' wide. Detector pre- 

sents photos, silhouettes and 

brief descriptions of most planes 

in Uncle Sam's Air Force. Space 

provided for your theatre im- 

print. Use ‘em like this: 

|. For matinee giveaway via 
the lucky number route. 
Select some person in audi- 
ence to draw winning ticket 
stubs from basket on stage 
or post winning numbers in- 

side lobby. 

For your contest prizes. 

For distribution to local ci- 
vilian defense organizations, 
schools and libraries. Sug- 
gest detector be mounted 
on large card featuring 
scene stills from picture. 

For displays, as above, in 
local department — stores 
where these Detectors are 

on sale. Contact manu- 

facturer for dealer names. 

Order Detectors from Plane Facts, Inc., 

133 West 19 Street, New York City. 

Price: 14c each (no imprinting) F.O.B., 

N. Y. Minimum order: 72. 

CARTOON FEATURE MAT 

WP? propuceD By 
WARNER BROS. WITH THE 
FULL COOPERATION OF THE 
U.S. AIR FORCE, ITS STORY 
OF A BOEING B-17 

TELESCOPES THE HISTORY 
OF AMERICA’S AIR WAR 

FROM PEARL 
HARBOR TO THE 
BOMBING OF 

TOKIO 

BIMGUSYS 9 
MARY-ANN, FLYING 
FORTRESS HEROINE OF 

"AIR FORCE” WENT OVER 
TO ACTIVE DUTY ON 
AN UNDISCLOSED WAR 
FRONT AS SOON AS 
FILMING WAS COMPLETED! 

Order ““AF Cartoon Mat 201B’’—30c—from the Warner Bros. Campaign 

Plan Editor, 321 West 44 Street, New York City. 

Kk eek Ki Ke Ke » Sea * 

¥ IMPORTANT : 
We know you realize the importance of 

* every available plane to the War Effort *- 

and the fact that this industry is com- 

mitted to do its full share towards win- 

% ning the war. Therefore, please do not y 

contact local Air Force or Aviation Re- 

+ cruiting Stations for the use of any of * 

their air units, as every plane and all fuels 

are needed for winning the war and can- 

~ not be used for commercial exploitation. x 

* bene®. < x * Ws Of 2 Kiel e® 

<<‘SKYWAYS’ KEYS 
MAGAZINE TIE-UP 

"Skyways," one of the leading 

aviation publications, with over 

2,000,000 readers, broke all pre- 

cedents with this two-page layout 

proclaiming "Air Force" as ‘The 

Picture of the Month." In addition 

to the important pre-release build- 

up this story gives you, follow thru 

with these two ballys: |). Prepare 

newsstand tack cards announcing 

story in "Skyways'' and theatre 

playdate for placement by local 

magazine distributor (American 

News Co.), and 2). Arrange to in- 

sert heralds in current ''Skyways'' 

issue on newsstands. 

—Plus These Ideas: 

MODEL CONTEST 
Go after the model plane builders 

with this contest to obtain replicas 

of Uncle Sam's fighters and bomb- 

ers. Run as lobby contest using 

best entries for display. Still of 

Gig Young with mode! plane avail- 

able for contest use. 

Order still AF 602—-10c—from Campaign 

Plan Editor, 321 West 44 Street, N. Y. C. 

NAME-A-PLANE 
This one is cued to the fact that 

the bomber crew in “Air Force’ 

named its Boeing Flying Fortress 

the "Mary Ann." Ask localites to 

submit their suggestions for ap- 

propriate names that might be 

given other Flying Fortresses. Set 

up box in lobby for collection of 

these suggestions against a back- 

ground of Flying Fortress blow-up 

and scene stills from the picture. 

DISPLAY MODELS 
Display model U. S. airplanes ob- 

tained from local model club in 

your lobby, in local schools or [i- 

brary. Complete display with 

scene stills from the picture, avail- 

able at your Vitagraph exchange. 



The following spot announcements are intended 

to supplement the “biggest radio idea ever” 

. . described fully on pages 6-7. Also see 

radio announcements for “Air Force Week” 

on page 9. 

i-MINUTE ANNOUNCEMENT: 

lst ANN.: Here is a story 

that begins at Mather 

Field, California, December 
6, 1941. The "Mary Ann" 

and eight other Flying For- 

tresses take off for a rou- 
tine flight to Hawaii. 

Early in the morning of De- 
cember 7, aS the "Mary 

Ann" and the squadron are 

approaching Honolulu... 

2nd ANN.: (sound of explo- 
Sions) "Stay away, we are 

being attacked by hostile 
planes. :3<.. * 

lst ANN.: With these historic 
words, the "Mary Ann" and 

her gallant crew begin an 

odyssey of adventure the 
world will never forget. 

The "Mary Ann"—inspiring 
Symbol of America's invin- 

cible Air Force. Its crew— 
fighting mad, challenging 

the impossible. Theirs is 
an unforgettable saga of 

unconquerable heroism... 

seen in Warner Bros.' new 
picture, "Air Force." 

2nd ANN.: "Air Force"— un- 

forgettable drama surging 
from the sniper-infested 

islands of Hawaii to the 

hullet-streaked jungles of 
the Philippines, from the 
flaming skies over the 
Coral Sea and Midway to the 

shell-torn beaches of the 
Solomons. .. 

ist ANN.: It's your Air 
Force, striking on every 

Sky-front. "Air Force" 
- e » the greatest motion 

picture from here to vic- 
tory. Magnificently pro- 

duced by Warner Bros. with 
the full cooperation of the 
U. S. Air Corps. Don't miss 
it—Strand Theatre—start- 
ing Friday. 

50-WORD ANNOUNCEMENT: 

"Air Force"—unforgettable 

drama surging from the sniper- 
infested islands of Hawaii— 

to the shell-torn beaches of 
Guadalcanal! "Air Force"— 

produced with the full coop- 
eration“of the Us Ss, Air 

Corps! "Air Force"—Warner 
Bros.' wonder of the show 

world! "Air Force"—at the 

Strand Theatre starting 
Friday. See it! 

30-WORD ANNOUNCEMENTS: 

Our Air Force is making 
American history. Its story, 

told in Warner Bros.' magnifi- 
cent picture, “Air Force," 
will make screen history. Be 

sure you See it. Strand 
Theatre <6 Friday. 

RS Roe 

Entertainment as matchless as 
our Air Force! That's Warner 
Bros.' new attraction, "Air 

Force," the biggest motion 

picture from here to Victory! 

See it at the Strand Theatre 
starting Friday! 

Add animation 
to this display by 
placing a spot 
behind figures 
to light up Air 
Force insignia 
and title. 

MARQUEE ACTION! 
Illustration below shows you how to make 

your marquee shout excitement. Staff art- 

ist builds a large cut-out silhouette of a 

Boeing B-I17 Flying Fortress with title let- 

tered across wingspread. Add catchline on 

marquee where space permits. 

‘SEE’ SOCK DISPLAY! 
Special stills enlarged from the film itself 

gives you a showmanship scoop for lobby. 

Use 'em this way: 

Actual 

AIR 
FORCE 

Film Pictures 

Show Sensational 

Re-creation of 

Coral Sea Battle! 

SEE our Air Force score its biggest victory! 

SE Flying Fortresses SE Forts battle SE Jap planes blasted 
roar to attack! intercepting Zeros! in mid-air! 

Japs last desper- first attack on bombs rip Nip 
SE ate dogfight! SE target—Jap fleet! SE battleship! 

Warner's 

Wonder Show 

. ‘AIR FORCE 
or ase SE Jap nf fleet Emre one flat-top urned back— 

Order “AF SEE Display Stills’’—-set of 9—-75c—from 

Campaign Plan Editor, 321 West 44th St., N.Y.C. 

: 
4 << FLASH 

by that sings out about the 

two big angles in ‘Air 

Force'’ — Entertainment 

and Action! Build it as big 

as possible with construc- 

tion as illustrated and col- 

ored as follows: white star 

in blue circle, red title let- 

tering with yellow outline. 

Block letters in yellow with 

reddish tint at top. All 

stills required are avail- 

able, either for viow-ups or 

mounting. Photo of crew 

running includes titles. 

Order “AF Set-piece Stills’’—set 

of 7—50c—from Campaign Plan 

Editor, 321 West 44th St., N.Y.C. 

UTILITY CAPTIONS 
These lines key the various crew 

members of the "Mary Ann." Use 

them in one display or separately as 

spots in set-piece units, in program, 

ads and lobby frames. Photos to 

suit are available at your Vitagraph 

Exchange. 

NINE MEN WHO LOVE "MARY ANN"! 
(She's Their Flying Fortress) 

PiILOT—He brought her through . . . in one 
patched-up piece! 

CO-PILOT—He had to crash her to save her 
from a Jap ambush . . . but she made it! 

BOMBARDIER—He never got excited, but 
he sure blew up—enemy ships! 

NAVIGATOR—He got her where she had to 
be—on time! 

CREW CHIEF—They'd never put her on 
the scrap heap while he was there to keep 
her flying! 

SPARKS—He had a code all his own... 
make every shot pay off! 

AERIAL GUNNER—Action was what he 
wanted ... and, boy, he got it! 

ASST. CREW CHIEF—-When the going got 
tough, he kept her going strong! 

GUNNER—Last year he made the football 
team ... this year he's making history! 

DISPLAY » 
Here's a set-piece for lob- “ 

a 

1 yer. 



a. Integral part of any 

lying Fortress is its crew 

of nine men, highly trained 

eir specialized duties an 

into flawless teamwork. 

a 

PILOT (John Ridgely) : A commissioned officer, he flies the plane. 

The work of the most exact navigator or bombardier would go 
for naught should he stray from his course. CQ-PILOT (Gig Young) : 
Also a commissioned officer, he relieves the pilot and is respon- 

sible for the operational details of the flight. 

TAIL GUNNER (John Garfield): As the “Mary Ann,” 

an early type Flying Fortress, had no tail guns, the 

plane’s gunner improvised one. In today’s B-17’s, how- 

ever, there is a tail gunner who handles two heavy 

calibre machine guns and also acts as observer. 

BOMBARDIER (Arthur Kennedy): As soon 

as the objective is sighted he takes charge. 

Sighting the target through the bombsight, 

this officer tells the pilot what course to fly, 

what speed, what height. Then miles away 

from his target, he releases his bombs. 

NAVIGATOR (Charles Drake) : 
He routes the bomber on its 

course to and from its objec- 

tive. Any error on the part of 

this officer could mean failure 

for the mission. 

ist ENGINEER (Harry Carey): An en- 

listed man with a sergeant’s rating he 
keeps the motors and other machinery 
in fighting shape. He is usually the crew 

chief and top turret gunner, too. 

2nd ENGINEER (George To- 

bias): Assistant to his chief, 

this enlisted man, usually a 

corporal, also fires the port 

waist gun. With the other four 

gunners he defends the bomber 

against enemy attack. 

RADIO MEN (Ray Montgomery and Ward Wood): 

No. 1 radio man, a corporal, handles the bomber’s 

radio in flight while his assistant, usually a first class 

private, acts as relief. During combat the former 
mans the starboard waist gun while the latter fires 
the bottom turret guns. 

Art and Type Available. Order Mat AF J0IB-7Zic=-from Campaign Plan Editor, 321 W. 44 St.. N.Y. C. 



Air Corps Film 

Opening Friday 

At Strand 
The Army Air Force tells its 

own story on the screen of the 

Strand Theatre on Friday in 
“Air Force,” the first factual ac- 
count of the army’s part in the 
air war over the South Pacific. 
It was at the express wish of 
General “Hap” Arnold, com- 
mander of the U. S. Air Forces, 

that Warner Bros. made the pic- 
ture. 

The departmental archives 
were thrown open without reser- 

vation to producer Hal B. Wallis 
and Director Howard Hawks. 
Major J. Theron Coulter and 

Major Sam Triffy were as- 

signed as technical advisors to 

Director Hawks, who flew fight- 
ing planes himself in World 
War I, and has produced the 
outstanding air thrillers, “Dawn 

Patrol,’ “Only Angels Have 
Wings” and “Ceiling Zero.” 

General Arnold said to tell the 
facts—how the Yanks had to 

take it on the chin, and keep 

taking it, and then started to 

dish it out to the Japs. 
The film features John Gar- 

field, Gig Young, Harry Carey, 
George Tobias, Arthur Kennedy, 
James Brown and John Ridgely. 
But the starring role is assigned 
to “Mary Ann,” a B-17 known 
as a Boeing Flying Fortress. Al- 

though this is her first starring 

role in a screen story, she is far 

from being an unknown quanti- 
ty. She comes with press notices 
from all over the world testify- 

ing to her great range and 

power. Her assignment in “Air 
Force” turned out to be an ar- 

duous and exciting experience, 

but, according to advance re- 

ports, she made the grade and 
rendered a sensational perform- 

ance. 
Dudley Nichols wrote the 

screen play. 

(Reader) 

‘Air Foree’ (Opens 

Today at Strand 
“Air Force,” Warner Bros.’ 

timely new picture which deals 
with the war of the Pacific and 
of the heroic feats of American 
flyers, will have its initial open- 
ing at the Strand Theatre today. 

Taken from Government files, 

the picture records the story of 
one of our Flying Fortresses, 

from the moment it takes off on 
a peaceful mission from Mather 

_ Field, just prior to December 
7, until it arrives on Australian 

territory, having taken active 

part in the Coral Sea battle. 
Featured in the cast are John 

Garfield, Gig Young, Harry 
Carey, George Tobias, Arthur 
Kennedy, James Brown and 
John Ridgely. Army fliers, many 
of whom participated in actual 
raids over Japanese-held bases 
in the South Pacific. 
Howard Hawks directed the 

Hal B. Wallis production from 
a screen play by Dudley Nichols. 
The picture was made with the 
cooperation of the United States 
Army. 

Sergeant.J. B.. Winoekt Ci eee Se John Garfield 

Lieutenant Wm. Xavier Williams................ Gig Young 

Sergent eds. WIE 5 re a ee ee Harry Carey 

Corporal B.:B. Weinberg... cc. nc ee: George Tobias 

Lieutenant-T. C: NeMartin. 6 33) oss Arthur Kennedy 
LiGulenatit | «40 HAOED 28 7t es c OS James Brown 

Captain Michael A. Quincannon..............-. John Ridgely 

NEN OW MarOrg Se ee Stanley Ridges 
Private Henry W. Chester: ¢. e006. 2. Ray Montgomery 
Licutenant<M. We. Hater oo Charles Drake . 

Comming “O Mreer oo ces os at Moroni Olsen 
Sermesul J... Callahan. oie a 8S Edward S. Brophy 
Maser Wil; Monette: | 0 ee ee Richard Lane 
‘wedtewant TF; Moran .3 ao. 335s e ei. ae ORY Bill Crago 
Macy Oninesnnon 55052 5 SO oe Fe eS Ann Doran 
miber WIONEReIE ss 25 Se a ee ee oats Faye Emerson 
Mis Cheater. 2 od aac oa ee Dorothy Vaughan 
Corporal Gustave Peterson................045. Ward Wood 

SYNOPSIS 
The story starts with the “Mary Ann” and its crew of nine on 

a peace-time mission to Honolulu. The date is December 6, 
194.1. When they discover that Hickam Field, their destination, is 

suddenly off the air, they are forced to make an emergency land- 
ing, only to take off when they are attacked by the Japanese. 
They arrive at Wake Island, to learn that they must take off at 
once for Manila. : 

1100 miles out of Manila, they encounter great peril in a 
huge bank of storm clouds. Unable to stay aloft until Clark Field 
is fixed, they make a skillful landing at a jungle base but are 
given orders to take off for Australia. Meantime, bombs are 
loaded on the B-17. Only three are loaded, however, when sirens 
warn them of enemy attack. They take off and account for one 
Jap cruiser and two transports with their bombs, but the plane is 
damaged and the crew is ordered to jump. With all motors dam- 
aged the ship is brought down safely, to be patched up for later 
battle in the Coral Sea. Raked by machine guns and hit by anti- 
aircraft, the ‘““Mary Ann’ finally lands on an Australian beach. 

However, a vastly strengthened and better equipped Air Force 
now stands ready to carry on the fight for Victory. 

(Running Time: 124 minutes ) 

PRODUCTION 
Produced by Hal. B. Wallis; A Howard Hawks Production; Di- 
rected by Howard Hawks; Director of Photography James Wong 
Howe, A.S.C.; Film Editor George Amy; Art Director John 
Hughes; Sound by Oliver S. Garretson; Special Effects by Roy 
Davidson and Rex Wimpy, A.S.C.; Set Decorations by Fred Mac- 
Lean; Gowns by Milo Anderson; Makeup Artist Perc Westmore; 
Technical Advisors Major Sam Triffy and Major J. Theron Coul- 
ter; Unit Manager Chuck Hansen; Asst. Director Jack Sullivan. 

f 

(Opening Day Story) 

‘Air Foree,’ 
Tale of B-17 
Bomber, Opens 

The life story of a Flying 
Fortress is the theme of the new 

Warner Bros. film, “Air Force,” 
which opens at the Strand Thea- 
tre today. 

Produced with the cooperation 
of the United States Govern- 
ment, the story is concerned 

with the trials and tribulations 

of one “Mary Ann,” a B-17, 
caught unprepared above the 
embattled waters of the South 
Pacific during the treacherous 
attack on that fateful December 
7th. 

Starting when the “Mary 
Ann” and its crew of nine leave 

on a_peace-time mission to 
Honolulu, the story tells of the 

emergency landing when the 

crew learns of the attack on 
Pearl Harbor. With their desti- 
nation Wake Island, they arrive 
there only to learn that they 
must take off at once for Manila. 
Encountering difficulties on the 

way, they make a _ hazardous 

landing at Clark Field, where 

they are attacked while loading 
ammunition. It is the battle 
of the Coral Sea that is respon- 
sible for the end of the ‘Mary 
Ann,” but not until she is safely 
landed on Australian territory. 

Except for a couple of inci- 
dental roles, the cast of “Air 

Force” is composed of the bomb- 
er’s crew, featuring John Gar- 

field, Gig Young, Harry Carey, 
George Tobias, Arthur Kennedy, 
James Brown, John Ridgely, 
Ray Montgomery and Ward 
Wood. 

“Air Force” was directed by 

Howard Hawks from a screen 

play by Dudley Nichols. It is a 
Hal B. Wallis production. 

(Holdover Story) 

Strand Air Film 

Held Over 
“Air Force,” Warner Bros.’ 

successful picture of the ex- 
ploits of a B-17 bomber, the 
“Mary Ann,” holds over at the 
Strand Theatre for a _ second 
week. 

Produced with the coopera- 
tion of the United States Air 
Corps, the picture traces the 
B-17, a Boeing Flying Fortress, 
from the time it leaves Mather 
Field in San Francisco on De- 
cember 6, 1941, until it arrives 

in Australia to participate in 
the defense of that continent 
against the Japs. Between those 
times it takes part in the action 

over Pearl Harbor, the battle of 
Wake Island and the routing of 

the Jap fleet in the Coral Sea. 
War-battered and patched, the 
gallant “Mary Ann” is aban- 
doned in Australia but new 
“Mary Ann’’’s stand ready to 
take their places in the war 
with the Axis. 

Featured in the “Air Force” 
east are John Garfield, Gig 
Young, Harry Carey, George 
Tobias, Arthur Kennedy, James 

Brown and John Ridgely. A Hal 
B. Wallis production, the film 
was directed by Howard Hawks 

fron an original screen play by 
Dudley Nichols. 
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(Review) 

‘Air Force’ Outstanding War Drama 
Of Flying Fortress, the ‘Mary Ann’ 

“AIR FORCE;” produced by Hal 

B. Wallis; a Howard Hawks 
production; directed by How- 

ard Hawks; screen play by 

Dudley Nichols; presented by 
Warner Bros. at the Strand 

Theatre with the following 
cast: 

Set. Winocki....... John Garfield 
Lieut. Williams...... Gig Young 

Se toe Wohnen sess Gisa, 5 Harry Carey 
Corp. Weinberg...George Tobias 
Lieut. McMartin. .Arthur Kennedy 
Liewt: Rader oy. has James Brown 
Capt. Quincannon..John Ridgely 
Major Mallory....Stanley Ridges 
Pvt. Chester....Ray Montgomery 
Lieut. Hauser..... Charles Drake 
Command. Officer..Moroni Olsen 
Sgt Callahan..Edward S. Brophy 

Major Roberts..... Richard Lane 
Lieut Moran eh see Bill Crago 
Mary Quincannon....Ann Doran 
Susan McMartin...Faye Emerson 
Mrs. Chester...Dorothy Vaughan 

Corn, Peterson... Ward Wood 

Made with the cooperation of 
the United States Air Corps, 

“Air Force,” which opened yes- 
terday at the Strand, is one of 
the most exciting dramas of 
heroism that the screen has yet 

given us. 

For plot, “Air Force” has the 

simplest, yet perhaps, the most 

dramatic story ever told: the 

daily log of a Boeing Flying 

Fortress as it makes its way 

across the troubled waters of 

the Pacific Ocean. 
Directed by Howard Hawks, 

whose recent “Sergeant York’ 

has made cinema history, “Air 

Force” has a large cast featur- 

ing John Garfield, Gig Young, 

Harry Carey, George Tobias, 

Arthur Kennedy, James Brown 
and John Ridgely. 

The actors, under Howard 

Hawks’ able direction, play sec- 

ond fiddle to the story itself; 
the real star of “Air Force’ is 

“Mary Ann,” which is the affec- 
tionate name given the B-17 by 
its nine-man crew. 

The story begins when “Mary 

Ann” and its crew of nine take 

off on a peace-time mission to 
Honolulu just before December 

7. Unarmed and unaware of 

its fate, it soon makes the bitter 

discovery of the attack on Pearl 

Harbor. The bomber goes from 

Maui where it is attacked from 
ambush to Hickam Field, in 

spite of warnings; then. heads 

for Manila by way of Wake 
Island. After a perilous flight 
through a bank of storm clouds, 
it makes a hazardous landing at 

Action at Manila! 

Mat 205—30c 

Gig Young and Arthur Kennedy man a machine gun, 
taken from their Flying Fortress, the “Mary Ann,” to 
fight off an attack by Jap Zeros. Scene from Warner 
Bros.” picture, “Air Force,”? now at the Strand Theatre. 

Clark Field only to learn that 

it is being evacuated. They hur- 

riedly load with bombs, but 

after only three have been load- 

ed, sirens warn of enemy at- 

tack, and they quickly take off 

to find the invasion fleet, ac- 
counting for one cruiser and two 

transports with their bombs. 

Although their Captain is 
killed and another member of 
the crew shot by Jap gunners, 

the brave ship is brought down 
safely, patched up with loving 

care and feverish haste, and 

taken up again to play an ac- 

tive part in the Battle of the 
Coral Sea. 

“Air Force,” .perfectly per- 

formed, is indeed a tribute to 

the heroic boys who “keep ’em 
flying.” All the heroism wit- 
nessed and recorded by our boys 

fighting in South Pacific waters 
from that fateful December 7, 

is captured by the cameras. “Air 

Force” is the real stuff! 
High ranking officers sat in 

on the preparation of the script, 

the screen play of which was 
written by Dudley Nichols, with 
the aid of Howard Hawks, 

whose splendid direction made 
this thrilling saga possible. 

Against the resounding back- 
ground of the war in the air 

Hawks plays the men and ma- 
chines assigned for this pur- 
pose, with consummate skill and 

ease. He is working in a medi- 

um he knows, having directed 
such air pictures as “The Dawn 

Patrol,” “Only Angels Have 
Wings” and “Ceiling Zero.” 
Hats off, too, to Hal B. Wallis, 
producer of “Air Force!” 

Boeing Flying Fortress, ‘Mary Ann,’ 
Star of ‘Air Force’ Now at Strand 

There’s a new glamour girl in 
Hollywood! 

She doesn’t wear sweaters or 

pose for “leg art.” She has 

never been seen at the Brown 

Derby. And though her auto- 

graph is well-known in certain 

European and Asiatic cities, no- 
body has ever asked her for it. 

She’s Boeing’s Flying For- 
tress, the “Mary Ann,” and star 

of Warner Bros.’ saga of the 
skies, “Air Force” which is now 

at the Strand Theatre. Made 
with the cooperation of the office 
of General H. H. “Hap” Arnold, 
chief of the U. S. Air Corps, 
the picture is the dramatic 
story of this B-17 and the gal- 

lant crew that flew her to fame 

in the air over the Pacific. 
“Air Force” records the log of 

the “Mary Ann” from the time 
it left Mather Field in San Fran- 

cisco, December 6, 1941, on a 

routine flight to Honolulu. 

Caught above the Hawaiian 
Islands without ammunition by 

the sneak attack on Pearl Har- 
bor, the “Mary Ann” makes an 
emergency landing at a secret 

field at Maui. Forced to take 
off by Jap snipers the plane 
heads for Hickam Field. Here 

it is immediately ordered to 
Manila where the shortage of 

bombers is acute. At Clark 
Field, only partially loaded, the 
plane flies out to intercept an 
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JOHN GARFIELD 

plays an important role in War- 
ner Bros,’ saga of the skies, “Air 
Force,” the Strand Theatre’s cur- 
rent feature attraction of aerial 
warfare over the Pacific. 

invasion fleet. It accounts for 
several ships but is heavily 

damaged and barely manages to 

get back to Clark Field. Hastily 
repaired, the “Mary Ann” takes 

off for Australia but over the 
Coral Sea spots a heavy Jap 

task force. With aerial aid sum- 

moned from nearby Allied bases, 

the redoubtable plane takes part 
in the routing of the enemy 

fleet. Riddled by bullets and 

“flak” the ship just makes Aus- 
tralia where it burns. 

In its telling of the achieve- 

ments of one Flying Fortiess, 

the “Mary Ann,” “Air Force” 
is a tribute to all B-17’s for the 

role they are playing in carry- 

ing the war to the Axis. The 
“Mary Ann,” built in the pre- 

Pearl Harbor days, was one of 

the earlier ‘fortresses. Today, 

the planes that have come after 

her—the B-17E’s and now the 

B-17F’s, representing new and 
improved Boeing models—carry 
on the fight for Victory begun 

by the “Mary Ann.” 
Featured in the picture are 

John Garfield, Gig Young, Harry 

Carey and George Tobias. How- 

ard Hawks, who has been re- 

sponsible for such aviation suc- 

cesses as “Dawn Patrol’ and 

“Ceiling Zero” in addition to 

“Sergeant York,” directed this 

Hal B. Wallis production. Dud- 
ley Nichols wrote the script. 

Gig Young Finds 
Make-up Too Real 

Gig Young, wearing the 

three-day growth of beard 

called for in the script of “Air 
Force,” the Warner Bros. pic- 

ture now at the Strand Thea- 

tre, dined in a small restau- 

rant on one of his day’s off. 

Dressed shabbily, he looked 

and felt like a bum. But he 

felt even more like a denizen 

of skid-row when the man in 

charge pushed away his mon- 

ey for the check with: “‘Forget 

it, buddy. I’ve been on the 

bum myself.” 

Hope ‘Air Force’ 

Will Produce 

New Star Crop — 
“Air Force,” the picture which 

deals entirely with the heroic 
exploits of the American Air 

Force in Pacific warfare, may 

well be the star-maker of the 
present decade. 

Howard Hawks, directing 
“Air Force” for Producer Hal 
B. Wallis under the Warner 
Bros. banner, believes that there 
are several potential stars in 

his cast of young but talented 
players. 

John Garfield and Harry 
Carey are the only time-tested 
stars of this production, but 
Gig Young, John Ridgely, Ar- 
thur Kennedy, Charles Drake, 
Ray Montgomery, Ward Wood 
and James Brown are young- 

sters whose work is being watch- 
ed carefully by both director 

and studio because from among 
them several future stars are 
expected to emerge. 

Young and Ridgely Get Nod 

After only a few weeks of 
work with his young cast in 
“Air Force,” Hawks was inclined 
to give the nod that may mean 

stardom to John Ridgely and to 
Gig Young. The latter had 
earned his potential star rating 
in a previous. picture, “The 
Gay Sisters,” but Ridgely is 
new on the probable star list as 

are Arthur Kennedy, James 
Brown and Charles Drake, all of 

whom have also earned the vet- 
eran director’s quick and hearty 

approval. 

Hawks has had _ experience 
discovering and developing new 
star names for motion pictures. 
His famous early talking pic- 

ture, “Scarface,” swept Paul 
Muni to quick stardom and in- 

troduced two new names and 

faces, those of George Raft and 
Ann Dvorak. More recently 

“Sergeant York,” which Hawks 
directed, gave the motion pic- 

ture world a new feminine star 
in Joan Leslie. 
Hawks takes a true artist’s 

delight in working with fresh, 
unspoiled material, in both per- 
sonnel and plot. “Air Force” is 
an interesting and free field for 

him and he expects it to be a 
picture which will be unusual 
in scope and development and 
bring to light much previously 
unrecognized star talent. 

_ the 

‘Air Force’ Opens 
Friday at Strand 

“Air Force,” Warner Bros.’ 
aviation film which was pro- 

duced with the cooperation of 
the United States Air Corps, will 
open Friday at the Strand. 

The picture records the log of 
the “Mary Ann,” a Boeing Fly- 
ing Fortress, from the time it 

leaves Mather Field, San Fran- 

cisco, Dec. 6, 1941, for Honolulu. 

It traces the feats of the B-17 

over Pearl Harbor, Wake Island 

and the battle of the Coral Sea. 
John Garfield, Gig Young, 

Harry Carey and George Tobias 
are featured in “Air Force.” 

Howard Hawks 

Reports the War 

In ‘Air Foree’ 
Film producer Howard Hawks 

is the new kind of war corres- 

pondent in this war. He is the 
man reporting back home from 

behind the movie cameras and 
the microphone — right now 
while it is still news of the 
times. 

The Germans had 4500 mo- 

tion picture cameras turned on 

the invasion of Poland. They 

were out to scare the world 
and win a phase of the war that 
way. 

Uncle Sam doesn’t have that 
many cameras, and he doesn’t 

need them. But he, too, is util- 
izing the movie-and-sound box 
as a Big Bertha of modern war- 

fare to bring home to his people 
and to the people of his Allies 
the true story of what is hap- 
pening on the battleground. 

He does this (1) through the 

newsreel, which picks out the 
highlights; (2) through the 

medium of photographic mis- 

sions operating as units in the 

military forces, which also, of 

course, are limited to only cer- 

tain phases of a battle, and (3) 
through the ful. sength feature 
motion picture story which re- 
creates the whole story. 

Tells Full Story 

Howard Hawks is one of the 
men who has this latter job. As 

producer of “Air Force,” the 
Warner Bros. picture opening 
Friday at the Strand Theatre, 

he told for the first time the 
complete story of America’s air 

men in the Pacific from Pear] 

Harbor to the Coral Sea and the 
drama behind those headlines. 

The generalities of certain 
war backgrounds, including the 
R.A.F. exploits, the heroism of 
the Yanks of the Eagle Squad- 
ron, and the story of the Flying 

Tigers in China have furnished 
basis of several movie 

scenarios. 

“Air Force” is heralded as the 
first to be factual both in out- 
line and in detail. What the 
audience sees actually happened 

and the words it hears actually 
were spoken—and the proof is 
to be found in the official ar- 
chives of the Air Corps in 
Washington, D.C. 

With his picture under the 
direct approval of General H. 
H. “Hap” Arnold, commander 
of the Army Air Forces, Hawks’ 
assignment was like that of any 

good reporter—it was up to 

him to get all the facts and tell 

them, without coloring, and the 

way they happened. 

Thus he has re-created what 
happened at Hickam Field. He 
did not pull any punches to 
make Uncle Sam look better 
than he was. He didn’t melo-’ 
dramatically paint the Japs as 
some slow-witted, inferior little 
oafs, but for the cruel, shrewd, 

ingeniously ruthless enemy they 
are. 

He told of the beatings we took 

up to the Coral Sea, and then 
he shows the beginnings of our 
turn to dish it out. 



FEATURES ABOUT THE PLAYERS 

Gig Young Has 
Background for 

‘Air Foree’ Role 
Gig Young, Warner Bros. fea- 

tured player currently enacting 

the role of co-pilot in “Air 
Force,” first film to depict ac- 

curately the hardships faced by 
our air arm in South Pacific 

waters, is playing his part with 

a vengeance. “Air Force” opens 

Friday at the Strand Theatre. 

Gig knows too well the tragic 
story of too little and too late. 

His father-in-law and close pal, 

James Beverly Stapler, is to- 
day a prisoner of war because 

of that dramatic condition 
among our far-flung outposts 
air fighters. 

Among First Prisoners 

Stapler, formerly a wealthy 
gold mine operator of Baguio, 

Philippine Islands, was among 
the very first prisoners taken 

by the Japanese. Except for the 

newspaper account listing him 
among war prisoners, not a 
word has been heard from him, 

either by Gig or Gig’s wife, the 
former Sheila Stapler. 

“If ‘Air Force’ helps ham- 
mer home the necessity for more 

and bigger bombers in the 
South Pacific,” Gig says, “then 
I will at least have helped to 
some degree in avenging Jim- 

mie Stapler’s plight. I don’t 
know of a better way of bring- 
ing home the message than the 
stark, unadorned story of hero- 
ism shown by our airmen that 

It’s Home, Home 
On the Range 

For Harry Carey 
For those readers of the pub- 

lic gazettes who are under the 
impression that Hollywood 
swarms with swimming pools 

and glamour, a visit to the 

home of Harry Carey would be 
educational. 

Carey’s stamping ground, 40 
miles from Hollywood, is a 

ranch of 1,750 acres in the 

vicinity of a whistle-stop town 
known as Saugus. The nearest 
thing to a swimming pool on 
the land is a watering-tank for 
the several hundred head of cat- 
tle that Carey raises. There is 

something that looks like a ten- 
nis court, but it has never been 

used for tennis. The Careys 

found that it came in handy 
for baking the dobe bricks out 

of which their home is built. 

In Movies 35 Years 

Although Carey has been a 

prominent figure in motion pic- 
tures for more than 35 years 

and is currently appearing in 
one of the most spectacular pro- 
ductions of his career, (and, in- 

cidentally, his 367th) ‘Air 
Force,” acting as a_ sergeant 

on a Boeing Flying Fortress in 
the company of John Garfield, 
George Tobias and Gig Young, 
Carey always has found time 
for his acres. 

The approach to Carey’s ranch 
leads through the majestic and 
mountainous countryside of San 

Fernando. The highway bran- 
ches off into a gravel road and 
then into a dirt road as the 

ranch comes into view. It is a 
low, white, rambling structure. 
The ceiling beams are polished 
telephone poles. There is a 
hearth and there are rugs of 
Indian design on the floor. The 

furniture is rough-hewed and 
there are original sketches by 
Will James on the walls. 

Carey is no dude-rancher. He 
has been homesteading on his 
property since 1914. His daugh- 
ter, Cappy, and son, Dobie, are 
excellent ranchers while his 
wife, Ollie, is a first-rate cook. 

Discussion of movies is tabu 

Still AF 606; Mat 103—15¢ 

GIG YOUNG 
plays a featured role in Warner 
Bros.’ “Air Force,” now at the 
Strand Theatre. 

‘Air Force’ tells.” 

Young, who was discovered by 

his own studio through his work 
in “The Gay Sisters” is rated 
high among Hollywood new- 
comers. In “Air. Force” he 
shares billing with John Gar- 
field, Harry Carey, George To- 
bias and Arthur Kennedy. 

Still AF 633; Mat 108—15¢ 

HARRY CAREY 

whose latest picture, Warner 
Bros.’ “Air Force,” now at the 
Strand Theatre, is No. 367 for 
this veteran actor. 

at the ranch. Harry, in spite of 
his many fine performances, dis- 
parages himself as an actor. He 
says that he isn’t acting, just 

playing himself or people he 
knows. He points out that his 
forte has always been Westerns. 
He was one of the screen’s or- 
iginal cowboys and appeared in 
countless cowboy - and - Indian 
epics. 

Hollywood seems far away on 
the Carey ranch. Agents, op- 
tions, screenplays and the world 
of movie make-believe are re- 
mote from the secluded region 
surrounded by hills. Carey’s 
life is rooted in soil rather than 
celluloid and his children are 
carrying on the _ tradition. 
Carey’s great ambition now is 
to purchase an additional 15,000 

acres and add them to his prop- 
erty so that his son and daughter 

will never have to make a liv- 
ing from anything but the land. 
“The land,” he says, “is always 
there.” 

John Garfield Feels ‘Air Force’ Role 
Ties in With His Home Front Work 

By self-appointment but with 
the complete approval of his 
studio, John Garfield has cast 

himself in a starring role in to- 
day’s all-important production, 

“The Home Front.” Garfield’s 
dual role is that of War Bond 
salesman deluxe and_ service 

camp entertainer. 

Since Pearl Harbor few Holly- 

wood personalities have been as 

active as this screen star. 
Worthy of mention have been 

his speaking tours through the 
country’s war plants, enlisting 
the “soldiers of the home front” 
into the 10% War Bond Club, 

as well as his recent flying tour 
of the Caribbean area, appear- 
ing in service camp shows there. 

His latest activity is the Holly- 
wood Canteen, comparable to 

New York’s famed Stage Door 
Canteen, in which he is co-star- 

red with Bette Davis. 

Part of War Work 

And it was right in keeping 
with this war work that Gar- 
field undertook a featured role 
in Warner Bros.’ forthcoming 
production, “Air Force.” The 

picture, opening Friday at the 

Strand Theatre, is the story of 
history in the making—of Amer- 

ica’s part in the war over the 
Pacific and of the heroic feats 
of American flyers there. 

His role as a member of the 
Boeing B-17, “Mary Ann,” 
which goes through the Pearl 
Harbor bombing, the Wake 
Island battle and the Coral Sea 
Jap-slap, ties in directly with 
Garfield’s current endeavors. 
“By bringing before the eyes of 
the people the heroic work of 
our Air Force I feel I am a 

part, a small cog in the wheel 
of America’s all-out Victory 
effort,’ the actor commented. 

“It is pictures like these that 
make the people proud of their 
country and proud to be Amer- 
icans. And when everybody has 

been keyed to the realization of 

this fact we shall have taken a 
long step towards the defeat of 
the Axis.” 

Born in New York 

John Garfield’s life has al- 
ways been like that. He was 

born in one of the toughest 

sections of New York City— 

the lower East Side. His father 
was a tailor who was always on 

the move because he couldn’t 

pay his rent. His mother died 

when he was seven. He was ex- 
pelled from a dozen schools and 

finally landed in Angelo Patri’s 
school for problem children. 

It was Patri who changed the 
course of Garfield’s life. The 

eminent educator took the boy 

when he was 18, taught him how 

to box so that he became a 

semi-finalist in a Golden Gloves 
tournament, gave him an inter- 

est in oratory so that he was a 

runner-up in a national speak- 
ing contest, lent him money so 

that he could attend Eva Le 
Gallienne’s dramatic school, lent 
him more money to get training 
under Ouspenskaya, and sent 

Featured in ‘Air Force’ 
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John Garfield is cast as a gunner in the crew of the 

Boeing Flying Fortress, ““Mary Ann,” in Warner Bros.’ 

drama of air warfare in the Pacific, “Air Force.’ The 

picture opens Friday at the Strand Theatre. 

him out into the world with a 

disdain for wealth and the am- 

bition to be a fine actor. 
He didn’t achieve his ambi- 

tion at once. There were years 
of dish-washing jobs, summer- 
camp jobs, nine months of ho- 
boing all over the United States, 

working in the Nebraska wheat 
fields, doing six days for vag- 

rancy in Austin, Texas, working 

as a fruit-picker in the San Joa- 
quin Valley. Then there was the 
return to New York City, sick, 
hot and shaky and a bout with 

typhoid fever. 

“T walked out of the hospital 
feeling like a wraith,” he says. 

“And that first day I got my 

first real acting job—a bit in 
‘Lost Boy’ at $25 a week. That 
got me the part of the office 
boy in the road company of 
‘Counsellor at Law,’ and that 

got me the same part in the 
Broadway production of the 
same play with Paul Muni.” 

Joins Group Theatre 

It was while he was in “Coun- 
sellor at Law” that Garfield be- 
came interested in the Group 

Theatre. “It seemed to me that 
in the Group lay the future of 

American drama,” Garfield says. 
“So I joined it. Sometimes we 

didn’t have enough to eat, es- 

pecially between shows. But 

we believed in what we were 

doing. I mean the social signifi- 

cance. We put on such plays as 

‘Waiting for Lefty,’ ‘Johnny 
Johnson,’ ‘Awake and _ Sing,’ 
‘Weep for the Virgins’ and 

‘Peace on Earth’.” 

Odets had told Garfield about 
his play ‘Golden Boy” and Gar- 
field had asked to have a part 

in it. But before Odets could 

put the play on, another pro- 
ducer offered Garfield the lead 

in “Having Wonderful Time” 
and Garfield took it. The play 

was a hit. In the middle of the 

run Odets started to cast “Gold- 
en Boy,” so Garfield quit his 

good job to play a bit. 

Garfield was only going to do 

one picture when he came to Hol- 
lywood for the part of Mickey 
in “Four Daughters.” But the 
part was so good that his fears 

were allayed. He went back to 
New York for a couple of 

months, then returned to the 
studio for keeps. 

What Garfield wants to do in 

pictures is something cutting 

in to the political, social or 

economic life of the people, he 

says. He wants to say lines he 
can believe in, wants to play 
characters that really live. 

That’s why he’s proud of his 
“Air Force” role. 

It’s No Use— 

Hopkins Won’t Talk 

Red-headed Arthur Kennedy 
is suddenly finding himself in 
the limelight, being talked about 
on the movie grapevine as one 

of the sure clicks of Warner 
Bros.’ “Air Force,” opening 

Friday at the Strand Theatre. 
But it wasn’t so long ago 

that he was just another kid 
desperately trying to find a 
break on Broadway. He tells a 
funny story about those days. 

On his regular rounds of the 

offices of the agents and produc- 
ers, he always saw Arthur Hop- 
kins, who in his time has put 
on scores of hits—and his share, 
too, of flops. Kennedy would 

walk in and say, “Good morning, 

Mr. Hopkins.” | Hopkins would 
nod. Kennedy would say, “Any- 

Hopkins would thing for me.” 

silently shake , 

his head. 

This routine 

went on for 

months. It got 

so it was a 

fixation with 

Kennedy — he 
was going nuts 
not hearing the 
sound of Hop- 
kins voice. He 
made up _ his 
mind to hear 
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The next time he went up to 

the producer’s office, he said, 

“Good morning, Mr. Hopkins,” 

Hopkins nodded. Kennedy ask- 
ed, “Anything for me?” Hop- 

kins silently shook his head. 
Then Kennedy blurted, “Say, tell 

me, Mr. Hopkins, do you know 

what time it is?” He was sure 
he had the producer this time. 

But Hopkins took a long look 
at the youth. He lifted his 
watch out of his pczket, glanced 

at it, and then turned its face to 

Kennedy. Kennedy to this day 
has never heard the sound of 

Arthur Hopkins voice. 
It’s all part of the past, 

though, and today, Kennedy has 
established himself in Holly- 
wood. Playing his first screen 
role in “City For Conquest,” 
which starred James Cagney, 

he has since appeared in such 
productions as “High Sierra,” 
“Bad Men of Missouri,” “They 
Died With Their Boots On” and 
“Desperate Journey.” 
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STAR AND PRODUCTION STORIES 

George Tobias 

Doesn’t Separate 

Life and Art 
George Tobias, the Hollywood 

character actor, does not be- 

lieve in making a distinction be- 
tween life and art. When he 
is preparing for a role in a mo- 

tion picture, Tobias does not 
seclude himself in a room with a 
dramatic coach, a copy of the 
script and a volume of Stanis- 

lavsky’s memoirs. He sallies 
forth into the great outdoors, 

meeting real life more than half- 

way and mingling with the char- 

acters in their actual milieu. 

“Tt is this way,” says Tobias. 

“Before I had any theatrical 
training and when I decided to 

go on the stage I went out and 

worked among different people 
instead of studying Shakespeare. 

Shakespeare doesn’t constitute 
the American theatre. I got per- 
sonal experience of how people 
talk and act and eat and make 
love by mixing with them. I 
worked as a barker, as a worker 

in an iron foundry, a munitions 

factory, the Brooklyn Navy 

Yard, and as a cement mixer 

and a bricklayer. I learned 
more that way than I would have 

in a dozen courses on how to 

act.” 

Plays Corporal 

Tobias was sitting on the set 

of “Air Force,’ the Warner 

Bros. saga of the United States 

Air Corps at war in the Pacific, 
opening Friday at the Strand 
Theatre. He was wearing the 
grease-stained uniform of a cor- 

poral on a B-17 bomber. Over 
the left breast pocket was a 
small identification tag reading 

WEINBERG, for Tobias plays 
the role of Bo Weinberg, a for- 

mer New Jersey cab driver who 
becomes involved in the Midway 

and Coral Sea battles. Director 
Howard Hawks and his cast had 
just finished re-enacting a se- 
quence of the Coral Sea battle, 

with Jap Zeros and Boeing Fly- 
ing Fortresses battling it out to 
the finish. There were guns 

spitting real flame and smoke 
pouring all over the set, and 

Tobias’ face was smudged and 
streaked with sweat as he re- 

laxed between scenes. 

“Now take my part in this 
picture,” said Tobias. “I know 
this sort of guy from personal 
contact. I once worked as a 
hackie in Manhattan. I’ve also 
flown a plane and handled guns. 
I have a collection of pistols and 
rifles at my ranch in San Fer- 
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GEORGE TOBIAS 

plays the role of 2nd engineer 
in the crew of the “Mary Ann,” 
Boeing B-17 and star of Warner 
Bros.’ “Air Force” opening Fri- 
day at the Strand Theatre. 

nando. I think I know just how 

a guy like Weinberg would talk 
and react in these situations. 

That’s something you could nev- 

er learn except by watching and 
living with the real thing.” 

For one of his first stage roles, 

in “The Hairy Ape,” Tobias 

went to Belfast, Ireland, to ab- 

sorb the necessary atmosphere. 

He worked his way across as a 
stoker on a passenger freighter. 

When he was touring in “The 
Fool,” in which he played a 

coal miner, he visited various 

mines in Pennsylvania and hob- 

nobbed with the men. 
He has played more than four- 

teen nationalities on the screen, 

among them Russians, Poles and 
Greeks. He learned about the 
Poles when he worked in a car- 
barn in New York. He got to 
know Russians well when he 

was laying cobblestones. He has 
made an extensive study of 

Greeks. 

“You don’t imitate these types 

of nationalities when you’re act- 

ing,” Tobias explained. “You 
merely assimilate the charac- 

teristics into your performance. 
For instance, I hardly change 
my dialect from one role to an- 
other. The dialect isn’t very 

important. It’s the performance, 

the intonation, the movement of 

the body that counts.” 

John Ridgely 

Opened Doors 

In Film Debut 
John Ridgely sat all day on 

the set waiting until it was time 

for him to stand and open the 
door for Lana Turner. 

He thought they would never 
call him. 
When they finally did, he had 

to open the door again and 

again and again. He found that 

opening a door in front of a 
movie camera is not as simple 
as it sounds. 

So they kept him practicing 
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JOHN RIDGELY 
is Captain Quincannon, pilot of 
the Flying Fortress, “‘“Mary Ann,” 
in Warner Bros.’ story of air 
warfare in the Pacific, “Air 
Force,” at the Strand. 

until he was more or less of an 

expert. It got almost as tire- 

some as the waiting had been, 
even though it was Lana Turner 

who entered when he opened the 
door. 

But at least it was a start 
for Ridgely. This door scene, 
which took place in “They 
Won’t Forget,” opened on a long, 

winding road which has led to 
his stellar “break” with John 
Garfield, Gig Young and Harry 

Carey in Warner Bros.’ “Air 
Force,” opening Friday at the 
Strand Theatre. 

In the interim—“They Won’t 

Forget” was in 1937— most of 
what Ridgely has had to do was 
open doors. Once in a while he 
got to close one. 

He was an elevator operator, 
a bartender, a policeman, a gro- 

cery clerk, a stenographer and 

had a score of these jobs in from 

15 to 40 pictures per year, but 

all the parts took no longer on 
the screen than it takes to put 
your hand on a door knob, 

twist it gently, and pull. 
He appeared in everything 

from “Torchy Blane in Pana- 

ma” and “Nancy Drew and the 

Hidden Staircase,” to the forth- 

coming Frank Capra hit, “Ar- 
senic and Old Lace.” 

He was beginning to regret 

that day in 1931 that he wrap- 

ped his Stanford University di- 
ploma in mothballs, and headed 

for Pasadena to learn the trade 
of an actor at the Community 

Playhouse, where he was first 
“discovered” as Private Didier 
in “Paths of Glory.” 

But he happened to open the 
door to the Green Room cafe 
on the Warner lot one day, and 

this time it was for director 
Howard Hawks, then casting for 
“Air Force.” 

Hawks promoted him to a 
captaincy, the role of Captain- 
pilot Quincannon of the Boeing 
B-17 bomber, “Mary Ann.” 

P.S. There isn’t a door to open 
or close in the whole script. 
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FAYE EMERSON 

plays one of the few female 
parts in Warner Bros.’ “Air 
Force,” saga of a B-17 bomber 
in action over the Pacific. The 
picture is now at the Strand. 

Faye Emerson 

Takes Studio 

Set by Storm 
In a small degree, at least, 

the boys on Stage No. 5 at War- 

ner Bros. knew and _ precisely 
sympathize with the way John- 

ny Doughboy felt when Ann 

Sheridan made her recent tour 

of the army camps in her 
knock-your-eye-out gown. 

One day Faye Emerson be- 
came the first woman to walk on 

Stage No. 5 during four months 

of shooting on a picture. 

This Miss Emerson is a nice 
young person, and she is quite 
pretty, and she is regarded by 

Warner Bros, as one of its most 

promising young players. And 

that is why she was assigned to 

join John Garfield, Harry Carey, 

Gig Young, George Tobias, Jim 

Brown and the others in the 

cast of “Air Force” on that 

particular sound stage. 

It’s not that these gentlemen 

were in the same predicament 
as Uncle Sam’s trainees in the 
camps in the sense that for days, 
often for weeks, and sometimes 

for months, they never saw a 
feminine face. 

Only Surrounded 

On the contrary, they were 

surrounded by just the charming 
creatures one would expect on 

a large studio lot. There were 

the lines of. Hollywood’s most 

beautiful dancing chorines 

learning their routines for 
“Thank Your Lucky Stars” on 

a neighboring sound stage. At 
lunch one saw Bette Davis and 
Miss Sheridan and others. 

But that’s just it — these 

boys in “Air Force” were sur- 

rounded. They found themselves 

with water all about them, but 

none to drink. In a world of 
plenty, they starved. In the 

crowds, they were lonely. 

For Stage No. 5 has been a 

no-woman’s-land. The boys in 

“Air Force” saw the little gla- 

mor lovelies flit to the other 
stages on their way to work in 

the morning. But in their work- 
ing day, the walls closed about 

them. The lock was _ clicked. 
But one day the _ outlook 

brightened. Howard Hawks, the 

director, called all the fellows 

together at the close of shooting 
and said, ‘‘You will be interested 

to know that Miss Faye Emer- 
son has been selected to play 

the girl in the picture. She will 
start work here on Stage No. 5 

tomorrow.” 
They were glad to take down 

the “no-woman’s-land” sign. 

Hollywood Air Photography Has Own Brand of Thrills 
First, Just Consider the 

Case of Veteran 

Elmer Dyer 

Elmer Dyer and Charley 

Marshall, air photographers for 

Warner Bros.’ “Air Force,” now 

at the Strand Theatre, are a 
couple of bronzed, middle-aged 

fellows who can’t buy insurance. 
Their work, just a jump and a 

half from death, won’t allow it. 

Dyer, elder of the two, ad- 

mits to 50 years, the last 23 of 
which he’s been dodging wea- 

ther, the ground and things 

flying through it to bring to 

the screen most of the thrilling 
air shots witnessed in the moy- 

ies. Marshall, his junior by a 

few years, has photographed 

nearly as many pictures. Be- 

tween them, they have Holly- 
wood’s aerial photography sew- 

ed up tight. Most of the cam- 

eramen there say they can have 
it. 

Elmer, a slow-speaking, raw- 

boned man whose voice has the 
twang of the Middle-West, 
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started shooting air scenes in 

1919. His first picture, “The 
Great Air Mail Robbery,” was 
shot from an old Jenny discard- 
ed by the government after 

World War I. 
“I got the job because the 

real cameraman, Milt Moore, 
got air-sick. I can understand 

now why. The ships, bailing 
wire jobs, were flown by Omar 
Locklear and Skeets Elliott, a 

couple of wing-walkers in their 
spare time. I held on with one 

hand and cranked my camera 

with the other.” 

With Hawks in 1926 

Elmer next did some pictures 
for Tom Mix. Then came 
“Wings,” daddy air picture of 
them all. This set him up in 
the business. Howard Hawks, 

director of the current “Air 
Force,” hired him for the first 

of five air pictures he’s di- 
rected, “The Air Circus.” That 
was in 1926. - 

Dyer’s next picture, “Hell’s 

Angels,” for Howard Hughes, 
lasted three years. He says 
they thought they would never 
finish it, but the pay was excel- 

lent, and no one seemed to 

worry. In 1930 and ’31, Elmer 
shot two Frank Capra pictures, 
“Flight” and _  “Dirigible.” 
“Flight” was the first air film 

with dialogue aloft and “Dirig- 
ible’ he remembers as one of 
the most dangerous pictures of 
his experience. 

Howard Hawks’ second air 
film, the original “Dawn Patrol” 

came -next, followed by “The 
White Sister,” with Ronald Col- 

man and Lillian Gish, and 
Hawks’ third air picture, “To- 
day We Live,” starring Gary 
Cooper and Joan Crawford. 

Then came Capra’s “Lost Hor- 
izon,” “Devil Dogs of the Air,” 
with Pat O’Brien and James 
Cagney, and “West Point of the 
Air.” Dyer then went to Europe 
for a vacation, but instead made 
three pictures abroad?*“A Yank 
At Oxford,” “Port‘’ of Seven 
Seas” and “Shadow § of:” the 
Wings,” the latter consuming 
four months with*‘the RAF. 
Back home, Dyer shot Warner 
Bros.’ “Wings of the Navy” with 
George Brent and Olivia de 
Havilland; “Only Angels Have 
Wings,”’ his fourth for Howard 

Hawks; “I Wanted Wings,” 
“Flight Command,” “The Bride 
Came C.O.D.,” “Dive Bomber,” 
“Captains of the Clouds” and 

now “Air Force.” 

On U.S.S. Saratoga 

Charley Marshall, who’s been 
shooting pictures in the clouds 

since 1928, began with “The 

Flying Fleet,” starring Ramon 
Navarro, Ralph Graves and 
Anita Page. His next assign- 
ment, “Hell Divers,” starring 

Clark Gable, called for a 12- 

week cruise on the carrier “Sar- 
atoga.”’ This was the first movie 

showing a dive bombing. Mar- 
shall began grinding his camera 
at 12,000 feet, reaching a speed 

of 305 miles an hour before the 

pull-out. He did his work stand- 
ing up in an open cockpit, and 
the pull-out threw -him -and his 
equipment to the’ floor of the 
plane in one tangled: ness. 

For “Hell Below,” Marshall 
travelled to Honolulu with a 
large cast, including Walter 
Huston, Robert Montgoniery and 
Maureen O’Sullivan. For this 
picture he shot both in the air 

and, from submarines, beneath 

Charley Marshall Has 

Been Doing It 
Since 1928 

the sea. 
Marshall’s closest brush with 

death was during filming of 
“West Point of the Air” at Ran- 
dolph Field. The ship in which 
he rode was supposed to dive 

behind a fast formation of 48 

planes. The pilot missed his 

timing, however, and the cam- 

era plane dove through the for- 

mation. They got through by 

inches, but were 75 feet from 

the ground before the pilot could 
level off. 

Another time, Marshall’s pilot 
took off with 65-pound mag- 
nesium bombs tied to the under- 
carriage. While the plane was 
still on the runway, one of the 

bombs ignited and Marshall 

jumped though the plane was 

doing 50 mile an hour. The 

pilot was right after him, and 
both saw the plane burn to a 

cinder, camera equipment and 
all. 
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Howard Hawks 

Needs 100 Days 

To Depiet 30 
It took Howard Hawks, the 

fast-working Hollywood film 

producer, 100 days behind a 

camera to reproduce 30 days of 

shooting with 
real bullets by 

U necle Sam’s 

fighting fliers 

and the result 

will be shown 

on the screen 

in an hour and 

a half. 

Thereis real- 

ly nothing 

anachronistic 

about it. Sk 

ely. Mat 107—15 Force,” open- ey 6 
ing Friday at John Garfield 

the Strand Theatre, Warner 

Bros. reenacted the drama of 

the war in the Pacific during 

the month dating from Decem- 
ber 7. 

A camera takes only 60 sec- 

onds, of course, to expose film 

which has a running time of one 

minute. But it requires a day 

or more of preparation and re- 

hearsal by Hawks and his cast 

and crew before he could “roll 
“em.” 

To illustrate, flip the pages 
somewhere in the middle of the 
script—to the scenes at Manila. 

The crew of the bomber, “Mary 

Ann,” has been harrassed half- 

way across the Pacific to near- 
destruction and death. By sheer 

luck a landing is effected, and 

the crew try desperately to make 

repairs under fire. 

Big Scenes Finished 

The big scenes all have been 

completed on a location at Tam- 

pa, Florida, and took five weeks. 

Now the company is back at the 
Warner studio for close-ups. 

A typical nine o’clock call for 
John Garfield, Gig Young, Harry 
Carey, George Tobias and the 

other principals requires them 

to be in their dressing rooms a 

full hour earlier. They change 
into their uniforms, now dirty 

and in shreds from the beat- 
ing they have taken at Hickam 
Field and at Wake Island, and 

the makeup men carefully re- 

place the grime and grease ac- 

cumulated by their bodies, 

In the meanwhile, on the set, 

Hawks has supervised a crew of 

100, representing experts in 17 
different highly skilled crafts, 

in adjusting the cross-section of 

the plane cockpit for the cur- 
rent sequence. Cinematographer 

James Wong Howe then sets up 
some 80-odd lights, ranging from 

high-intensity sun-ares down to 
“baby spots.” 

It all takes time. It took the 
Japs approximately 32 years of 
planning, conniving and schem- 

ing for their stab in the back 

at Pearl Harbor. It took five 

months after December 7 for 

Uncle. Sam to deal his first big 

telling blow against the Japs in 

the Coral Sea. And it is taking 
Howard Hawks 100 days simply 
to tell what happened in the 
prelude to that turn of the tide 

to Victory. 

Local sect 
transcriptions 

byworidefamed 
commentators. 

Still Service! 

Stills available on most 
of the scene cuts on the 
publicity pages in _ this 
campaign plan. Price: 10c 
each. Order by still num- 
ber indicated under each 
cut, from Campaign Plan 
Editor, 321 West 44 Street, 
New York City. If. still 
number is not given, photo 
is not available because 
the cut was made from a 
special retouch or a com- 
posite. (*Asterisk denotes 
still is available at local 
Vitagraph Exchanges.) 

Predicts Future 

For Gary Cooper 
Harry Carey, veteran actor 

currently featured in Warner 

Bros.’ saga of the skies, “Air 
Force,” now playing at the 

Strand Theatre, tells this 

O’Henry-ish tale of 1943: 

In 1923 Joseph Harris, who 

played with Carey on the Broad- 

way stage in ‘Montana” in 

1906, came to visit him. 

At the time Carey, his wife, 

Ollie, and John Ford, the di- 

rector, were living in a three- 
room shack at the screen actor’s 

Newhall ranch, and Harris mov- 

ed in with them. He became a 

“heavy” in the silents, and then 

gave up his carrer to spend his 
time permanently working on 

the ranch. 

He became pretty much a 
hermit except for the Careys 
and the hired help around the 
place, and, in fact, years pas- 

sed between his visits even as 

far as the town of Newhill. 

But last week Harry and Ollie 
brought Harris, now 75, into 

Hollywood and he went to his 

first show in 11 years. When 

he came back, he said: 

“Say, you know that tall 
young fellow that came out to 
the ranch last summer to shoot 

quail? The fellow I said was 

so handy with a gun? I didn’t 
know he was an actor. I just 

saw him. That boy’s got a 

great future.” 

The movie Joseph Harris saw 
was Gary Cooper in “Sergeant 
Work.2 

Flying Fortress Crew 
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John Garfield, George Tobias and Harry Carey are 

shown in their roles as members of the crew of the 

“Mary Ann,” Flying Fortress whose exploits in the war 

of the Pacific are told in “Air Force,” the Warner Bros. 

picture opening Friday at the Strand Theatre. 

John Ridgely Uses 
Good Luck Charm 

The break John Ridgely, 
young Warner Bros. contract 

player, got in “Air Force,” the 

Strand Theatre’s current attrac- 

tion, pleased him little more 

than it did Bette Davis. There’s 
a story behind Bette’s elation. 

Six months ago John got his 
first sizable break at Warners in 

“The Man Who Came To Din- 

ner,” in which Bette was starred. 

The two became friendly at that 
time and Bette, as a friend of 

the Ridgely household, gave 

John’s new baby, John, Jr., a 

tiny doll to cement the friend- 
ship. 

The script of “Air Force” call- 
ed for John, a pilot, to keep a 
good luck doll on the instrument 

panel of his Flying Fortress 
at all times. When John left for 
Tampa, Fla., with the big “Air 

Force” troupe to go on location, 
with him went Bette’s good 

luck, doll, which had been bor- 
rowed from John, Jr. 

‘Air Foree’ Cast 

Pledged to Secrecy 
A director and 10 of his prin- 

cipal players recently took the 

most dramatic oath ever ad- 

ministered in the history of 

motion pictures. 

The eleven men, all connected 
with Warner Bros.’ “Air Force,” 

opening Friday at the Strand 

Theatre, were sworn to asolute 

and duration secrecy concern- 
ing any official information they 

may have learned during its 

production. The oath, adminis- 

tered by government agents, 

takes on added importance be- 
cause of the strategic military 

spots to which the large “Air 

Force” troupe travelled. 
Those taking the oath were Di- 

rector Howard Hawks and the 
following members of his cast— 
John Garfield, Gig Young, 

George Tobias, John Ridgely, 
James Brown, Charles Drake, 

Ray Montgomery, Harry Carey, 

Arthur Kennedy, Ward Wood 
and Faye Emerson. 

James Brown 

Wins Fair Lady 

(a B-17) in Film 
If the man who wins the 

leading lady in a screen drama 
must, of necessity, be called the 
romantic lead in that picture, 
then James Brown is IT in 

Warner Bros.’ most important 

wartime production, “Air Force,” 

opening Friday at the Strand 
Theatre. 

The real leading lady of “Air 

Force” is a Boeing Flying 

Fortress named, affectionately, 

“Mary Ann.” True to Holly- 
wood form in filming romances, 

James Brown, a pursuit pilot, 

has nothing to do with Mary 

throughout the first few reels 
of the picture. 

He learns to love her, how- 

ever, before the story is finished, 

to love her just as much as 

John Garfield, Harry Carey, 

Gig Young, John Ridgely and 
others of her fighting crew love 
her. 

In the final reel Brown flies 

away with “Mary Ann.” Every- 
body, including his rivals, are 

happy about it. In fact they 
are even aboard. 

Real romance with real girls 

is suggested in the story but the 
true love story is that between 

the big bomb carrier and the 

men who fly, fight and navigate 
her. 

‘Air Force’ Harry 

Carey’s 367th Film 
When you start counting your 

motion pictures in the hundreds, 

then you enjoy the right to be 
compared with him. But it’s 
only when your total comes to 
267 that you’ve tied Harry 
Carey, veteran character actor, 

currently appearing in the War- 
ner Bros. picture, “Air Force,” 
which opens Friday at the 
Strand Theatre. 

Carey’s professional career 
represents 34 years in show bus- 
iness, beginning with one-reel- 
ers he made on Staten Island, 

N.Y., way back in the old nickel- 
odeon days. 

Brief Biogs of the Featured Players 
JOHN GARFIELD: Born in New York’s 

lower East Side . . . attended Angelo Patri’s 

school where he became interested in dra- 

matics . . . studied drama under Ouspens- 

kaya... acted in road company of ‘‘Coun- 

sellor at Law,” and later in New York with 

Paul Muni. . . finally played in Broadway 

hit, “Having Wonderful Time” which led to 

Hollywood offers . . . made such pictures as 

“Four Daughters,”’ ‘““They Made Me a Crim- 

inal,”’ ““Dangerously They Live,” ete. 

ee ROR se 

HARRY CAREY: Has been a _ prominent 

figure in motion pictures for more than 35 

years... born in New York . . . educated 

at New York University ... has appeared in 

367 motion pictures ... among them “Dan- 

ger Patrol,”? “The Port Of Missing Girls,” 

“Kid Galahad,”’ “Gateway,” ““Mr. Smith Goes 

To Washington”... lives on a huge ranch 

and makes a good living from the soil. . . 

his great ambition is to add more acres so 

that his children will never have to make 

a living from anything but the land. 

GIG YOUNG: Stardom came to him with 

dizzying rapidity with the release of ‘The © 

Gay Sisters” . . . audience comment made 

him a star .. . assumed present name from 

character he played in that picture . . . ap- 

peared first in technicolor short, ‘Here 

Comes The Cavalry”? . . . then “Dive Bomb- 

er,” “‘Navy Blues,” “One Foot In Heaven,” 

“The Male Animal,” “Captains Of The 

Clouds,” “They Died With Their Boots On.” 

* * * * 

GEORGE TOBIAS: One of Hollywood’s 

ablest character actors ... first stage role in 

“Hairy Ape”... went to Belfast, Ireland, to 

absorb necessary atmosphere and worked 

way across as stoker on freighter . . . when 

playing a miner in “The Fool” he visited 

mines in Pennsylvania and hobnobbed with 

miners ... worked in carbarn in New York 

. . . has played more than 14 nationalities | 

on screen, among them Russians, Greeks, 

Italians ... appeared in “Strawberry Blonde,” 

“Sergeant York,” ‘Wings For The Eagle” 
and many other films. 
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Hollywood, Too, 
Speeds Up 

Its Production 
Defense plants aren’t the 

only industries speeding up pro- 

duction. Hollywood, too, is 

doubling up on its hours and 

efforts to help the cause of ul- 
timate victory. 

One company, Warner Bros.’ 
“Air Force,” starring John Gar- 

field, Gig Young, Harry Carey, 
and George Tobias, carried 
through its production program 
under circumstances which 

would try the hardiest soul. The 

large troupe of more than 200 
crew and cast worked on loca- 

tion in Tampa, Fla., where the 

heat has broken a _ 20-year 

record. 

In spite of what he calls the 
most difficult conditions of his 
long career in motion pictures, 

Director Howard Hawks has 
ordered his cast and crew to be 
on the job from dawn to dark 

every day in the week in order 
that “Air Force” may reach the 
public as soon as possible. 
Drawn from heretofore sec- 

ret government files, the story 
of “Air Force” is the story of 
our gallant fiyers in the South 
Pacific from the moment hostil- 
ities broke out on December 
7th, 1941. A Hal B. Wallis pro- 
duction, “Air Force” has been 
made with the full cooperation 
of the U.S. Air Corps through 
arrangement with Gen H. H. 
Arnold, chief of the corps. Two 
officers from his office, Majors 
Sam Triffy and Jack Coulter, 
are acting as technical directors 

with the film company. 

‘Air Foree’ Actor 

in Merchant Marine 

Ray Montgomery, young ac- 
tor who plays the role of the 
“Kid,” second radio man and 
bottom turret gunner of the 
Flying Fortress, the “Mary 
Ann,” in the Warner Bros. pic- 

ture, “Air Force,’ now at the 
Strand Theatre, has submitted 

applications for his two dogs to 
the army’s “dogs for defense” 
branch of the nation’s service. 

Montgomery has a collie and 
a shepherd dog, named Monday 
and Tuesday. Both are young 

males, he says, still untrained 

and of the type wanted by the 
army for war training. 

Ray, himself, is now serving 
with the Naval Reserve Mer- 
chant Marine. He enlisted in 
that branch of the service fol- 
lowing the completion of his 
role in “Air Force.” 

Air Force Heroes 

Still AF 57*; Mat 204—30c 

John Garfield and Gig Young enact history in Warner 

Bros.’ saga of the war in the Pacific, “Air Force,’? whose 
story is taken from the files of the United States Air 
Corps. The picture opens Friday at the Strand Theatre. 

> War Air Fields 
Reproduced for Film 

Five widely separated air- 
ports were faithfully reproduced 
in Florida for Warner Bros.’ 
“Air Force,” coming to the 
Strand Theatre on Friday. Rep- 
resenting fields in this country 
to the most far-flung outposts 

in the South Pacific, the pro- 
duction airports were exact dup- 
licates of Mather Field, Sacra- 

mento; Hickam in Honolulu; 

Wake on Wake Island; Clark 
Feld in Manila and an impro- 
vised field in the jungle. 

“Air Force” charts the prog- 
ress of “Mary Ann,” a Flying 
Fortress, from one field to an- 
other. Based on fact, the jour- 
ney shows the B-17 in various 
stages of embattlement, includ- 
ing a re-creation of Colin Kelly’s 
sensational sinking of the Jap- 
anese warship, “Haruna” and 
the engagements of the Coral 
Sea, Midway and Guam. 

Ten weeks of shooting at lo- 
cations in and around Tampa, 
Fla., were necessary to record 
the air battle scenes. Two of- 
ficers from the staff of General 
H. H. “Hap” Arnold, chief of 
the Air Corps, Major Sam Triffy 
and Major Jack Coulter, super- 

vised the filming. 

Still AF 62*; Mat 203—30c 

The ‘Mary Ann’ Talks Back 
With John Garfield behind the trigger the “Mary Ann,” 

Boeing Flying Fortress heroine of Warner Bros.’ film, 

“Air Force,” answers the attack of Jap Zero planes. The 
picture is now playing at the Strand Theatre. 

24. 

Coral Sea Battle 

Re-fought in Film 
They re-fought the Coral Sea 

battle for “Air Force,” Warner 
Eros.’ picture about our air ac- 
tivities in the Pacific war area. 
On the sidelines could be seen a 
giant bomber’s nose as it ap- 
proached a Jap battleship. The 
bomber was the “Mary Ann,” 

the Boeing B-17 heroine of “Air 
Force,” the story of its exploits 
in various engagements in the 
Pacific area. The picture is now 
at the Strand Theatre. 
Young George Volochiati, sea- 

man, first class, United States 
Navy, who was wounded at Mid- 
way and happened to be in Hol- 
lywood on a sick furlough, was 
a visitor on the set and, natur- 
ally enough, was quite absorbed 

in the proceedings. 
It was a very tense scene. The 

men in the giant Flying Fort- 
ress aimed their bombs and re- 
leased them. The Jap ship was 
hit and exploded. 

After the take, Producer 

Howard Hawks turned and 

smiled at George, and _ said, 
“Tell me, do you think we put 
it over as well as you fellows did 
out at sea?” 
“Well,” George laughed, “Your 

people were a lot more excited 
than we were. We never have 
time to get nervous.” 

John Garfield Plans 

New Group Theatre 
New York’s famed Group 

Theatre will have a rebirth in 
Hollywood if plans now being 
made by John Garfield, Roman 
Bohnen, Art Smith, Morris Car- 
novsky and others mature. 

Garfield, spark plug for the 
movement, points out that many 

writers, actors and _ directors 

who were the Group in the east 
are now in Hollywood, and in 
this sees certainty that the plan 
will go through. 

Garfield, now featured in 

“Air Force” for Warner Bros., 

meets daily with Bohnen, Smith 
and Carnovsky, other Group 
actors at the Warner Studios. 

Clifford Odets, who wrote 
many of the Group’s best plays, 
also is now at Warner Bros., 
preparing the screen play for 
“Rhapsody in Blue,” story of 
George Gershwin. Odets is ac- 
tively lining up Frances Farmer, 
Leif Erikson, Luther Adler and 
other former Groupsters to get 
the Hollywood organization 
completed. 

Father-Son Role 

For Charles Drake 

In “Air Force” new 

Strand Theatre attraction, 

Charles Drake, as a young 

bombardier, was supposed 

to get inspiration from a 

photo of his dad, pinned 

on the control board of his 
plane. In the script his 
father is Lieut. Monk Hau- 

ser, who flew in the last 

war with Captain Eddie 

Rickenbacker. Because no 

suitable photos were at 

hand, Drake was dressed in 

the helmet and flying gear 

used in World War I, pho- 
tographed and the picture 

framed, and so furnished 

himself with his very own 

inspiration. 

Tobias Corporal 

In Name Only 
George Tobias was made a 

corporal in the United States 
Army Air Corps for the dura- 
tion of the filming of Warner 
Bros.’ “Air Force,” opening 
Friday at the Strand Theatre, 
most important motion picture 
project to come out of the war 

in the Pacific to date. The rat- 
ing was in name only, and was 
not official. 

Nevertheless, he carried an 

accent, a “dese, dem and doze” 
cne, according to the script, in 
this accounting of the battle 
for air superiority in mid-ocean 
and the Far East. A mere cor- 
poralcy, no matter how Tobias 
may prize the imaginary title, 
couldn’t dim the pleasure with 
which Tobias mutilated the 
English “langwidge.” 

Tobias is a reformed taxi 

driver, more or less fresh from 
the streets of New York, when 
the “Air Force” audience first 
meets: him, helping to make 
ready a Flying Fortress for a 
flight to Honolulu. That is on 
December 6, 1941, a date that 
gives an inkling of how quickly 
both Tobias and Director How- 
ard Hawks and his cast and 
crew get into action in this 

picture. 

As Corporal B. B. Weinberg, 
Tobias carried on in the tradi- 
tion of his cabby profession, a 
first class fighting man for his 
country. He feels this is the 
best of his many characteriza- 
tions to date. And his charac- 
terizations are legion—that of 
the New York subway guard 
in “Sergeant York,” foreman 
in an airplane factory in “Wings 
For The Eagle,” a bandit in 
“Torrid Zone,” and a farmer in 

“Juke Girl.” 

Film Reereates 

Bombing of 

Hickam Field 
Gutted and flame-scarred Hick- 

am Field, Honolulu, lived again 
near Tampa, Fla., where a movie 
company re-enacted the early 
stages of 

America’s ac- 

tivities in the 

present war. 

Constructed 

with the coop- 

eration of the 

government, 

the Hickam 

Field location 

was accom- 
plished by a 
crew of more 

than 100 tech- 

nicians and 

workers who 
began the job more than a 

month ago. 
Headed by Director Howard 

Hawks, whose “Sergeant York” 
is making screen history, the 
Hollywood film company selec- 
ted the Florida location because 
of its close resemblance to 
islands and atolls of the South 
Pacific, where much of the pic- 
ture’s action transpires. 

Reclaiming a large swamp 
area for the Hickam Field lo- 
cale, the Hollywood technicians 
added such authentic touches as 
fire-gutted barracks; devastated 
runways and demolished con- 
trol towers, all constructed with 
such authenticity as to win the 
commendation of eye-witnesses 
te the holocaust. 

Titled “Air Force,” the pic- 
ture is the result of frequent 
conferences between government 

authorities in Washington, in- 
cluding General H. H. “Hap” 
Arnold, chief of Air Corps, and 
Warner Bros., the producing 
company. It was made under 
the supervision of Majors Sam 
Triffy and Jack Coulter, Office, 
Chief of Air Force, Washington, 
D.C. Major Triffy also colabor- 
ated with Hawks and Dudley 

Nichols, screen writer, on the 
picture’s script. He also had 
many pre-production confer- 
ences with Hal B. Wallis, pro- 
ducer of the picture. 

“Air Force,” Warner Bros.’ 
saga of warfare over the Pacific, 
opens Friday at the Strand. 
“Starred” is the “Mary Ann,” a 
Boeing Flying Fortress, which 
takes part in the surprise attack 
on Pearl Harbor, the struggle 
for Wake Island, the battle of 
the Coral Sea and then the de- 
fense of Australia. The cast of 
the picture includes John Gar- 
field, Gig Young, Harry Carey, 
and George Tobias. 

Mat 106—16c 

Gig Young 

14. Weeks Without a Shave and 

Not a Beard to Show for It! 
In the eyes of John Garfield, 

Gig Young, Harry Carey, George 
Tobias and his other  prin- 
cipals, director Howard Hawks 
at least for one day became the 
grandest guy on earth. 

He told them they could go 
to the barbershop and get a 
shave. 

It sounds sort of trivial. But 
to the principals in Warner 
Bros.’ “Air Force,’ coming Fri- 
day to the Strand Theatre, it 
seemed like an event of major 
importance in life. For fourteen 
straight weeks they had not been 

allowed to shave. 
They hadn’t even had the sat- 

isfaction of seeing their beards 
grow out into something grand- 
iose and luxuriant, something 
that would give them a certain 
strut and swagger, maybe make 
them look fierce. 

Most of the action of “Air 
Force” takes place within a 
given period of a couple of days, 
after the crew of the Boeing B- 

17 bomber, “Mary Ann,” leaves 
the west coast for Honolulu just 

before December 7. What hap- 
pens to them and what they 
make happen after that does not 
include shaving. Fighting over 
Pearl Harbor, Wake Island, the 
Coral Sea and Australia cer- 
tainly leaves little time for 

that. 
That is why, at the beginning 

of each day of filming since the 
start of the picture, the makeup 
man would puff a time or two 
against his electric clippers and 
cut just the fraction of an inch 

that represented one _ day’s 
growth of beard. 

So there they went these play- 
ers, in the exceedingly unsatis- 

factory situation of having a 
three or four day’s stubble on 
their faces that never receded or 
made headway for 14 weeks. In 
true movie tradition, Hawks had 
shot the main body of his seript 
up to the ending and now he 
was ready to film the beginning 

—the part where the boys were 
just taking off from the west 
coast in the “Mary Ann”—when 
they were freshly shaven. 
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